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«MASTERING ONLINE MARKETING: EFFECTIVE EMAILING CAMPAIGNS»

Hpepopnvia Ateiaywyng:
Xwpog Ateaywync:

Ztoyoc:

H avamtuin cwotg medatelakng Baong Sedopévwy emITPETEL TNV
EMIXElPNOT  va  avamTUOOEL  ATOTEAECHATIKEG  peBOSoLG
ETIKOWVWVIAG HE TIG SLAPOPEG OUASEG TTEAATWV TG KoL TV fonBovv
Vo BEATLWVEL TNV OLKOVOLKT] TG KATAGTAOT €@’ 600V afloTIOLEL TIG
SuvatoTNTEG TWV SLPOPWVY EPYUAEiWV NAEKTPOVIKIS TipowONn oG
KoL TIpoBOATI TV TTPOIOVTWY KAL UTINPEGLWOV TNG.

Avuté to povonjpepo ogpvapto Ba fonBNoEL TOUG CUHUETEXOVTES VA
Habouvv TWG va a&lomoloVV ATOTEAECUATIKA T XP1ON TOU
NAEKTPOVIKOU TAXUSPOUEIOL Yl €KOTPATEIEG TPOWONONG TwWV
TPOLOVTWVY / UTINPEGLOV TWV ETALPELOV TOUG. YTIAPXOUV SLAPOPES
EMAOYEG e@appoywV, petaf GAAwv to MaiChimp, Send Blaster,

To cepvapio Oa Bon OB GEL TOVEC GUUUETEXOVTES VA

30/10/2014
Zevodoyeio HILTON

FlexMail kot Constant Contact. To mpoypappa to omoio Oa
emefnynBel kat Oa ypnowomomBel cav mapadelypa eival To
Mailchimp. Ipoketrtat yi pio e@appoyn 1 omola emTPEMEL TV
Swpeav amootod] péxpt 12000 emails to pfiva oe 2000
oLVSPOUNTES.

To MailChimp eivat amd Tig Snuo@éotepeg VTMPETIEG Y
amooTtoA] evnuepwTikwV Sedtiwv (Newsletter). To oepwdplo
autd amevBlvetal ¢’ OAeg TIC Katnyopleg emxelproewv [
0PYQVIOHWDV

- KaBopilouv v etaipiki otpatyky yia ) Satipnon g ena@ng He Toug meAdtes péow newsletters, mpoypappata moTOTNTAS,

EVXETNPLEG KAl AAAEG AVAKOLVWOELG

- Beldtwiwoouv v otkovopkl} Toug amtddoon pEcw Twv online TwAcewv Tovg, TG enwvupiag Toug (branding) kat v agociwon Twv

TeEAATWV TOVG (customer loyalty)

- EvnuepwBoiv yia Evpwmaikots kat Kumplakoug vopoug ept mpootaciog mpoocwtikwy Sedwpévwy kat anti-spamming regulations

- A%odoyovv Suaopa mpoypdppata MApKETVYK LEGW TOV NAekTpoviKoV Taxudpopeiov petadl aAdwv to MailChimp, ConstantContant,
FlexMail kat Send Blaster, kat va yvwpifouv twg xpnotpomolovvtat and web designers kat email marketeers

- Tvwpillovv wg va xpnotpomotoVv to MailChimp yla amotedeopatikeg online Sla@nUOTIKEG EKOTPATELESG

- Tvwpifovv mwe va Snpovpyolv kat cuVTacoovv amotelecpatikd Online meplexopevo (Online Content)

- Tvwpillovv mwg va Snpovpyovv online evpepwTikd SeAtia péow ¢ xpriong tov MailChimp

- Avantiiouv amotedeopatikég Bdoels SeSoUEVwY YIX TOUG TIEAGTESG TOUG

- A%lodoyovv kal avamTiCooUY ATOTEAECUATIKY ETIKOWVWVIA HE TIG SLAPOPES OUASES TTEAATWV TOVG

- Tvowpillovv mwg Ta amooTéAAoUY Kot akoAoVBws v afloAoyolv Ta ATOTEAECUATA TWV EVIUEPWTIKWV SeATiwv (newsletter) péow

epyadeia web analytics

Hepuypa@n Yoymeiwy:

To mpoypappa amevBlvetal og ISoktrTeg, FevikoUg AtevBuvTtég
kat YmebOuvog Tunuatwv IAnpogopikng, Mdapketivyk Kot
MwAnoewv amd 0Ao TO PACUA ETILXELPTICEWV KOL OPYAVIOL®V.

Akaiwpa Yvppetoync: €200 + 38 @.I1LA.

ExTtanSsvtnc:
Yto ev Adyw mpdypappa Ba 8i18&Eet o EAAnvoapepikavog

eumelpoyvopovas Koplog Philip Ammerman kot 11 yAwooo
Stbaokariog Ba eivatn AyyAwr).

To mpoypappa £xeL eykpBel amd v Apxn Avamtuing AvBpmmivou Avvapikot Kompou.

Muwpég Emiyetpnoeis: €105 (€67+ €38 ®ITA) > Emiyopnynon €133
Meoaieg Emixelpnoets: €105 (€67+ €38 ®ITA) > Emiyopnynon €133
Meydreg Enyeprioetg €118 (€80+ €38 ®IIA) > Emiyopnynon €120

AnA@oelg TuppeTOXNG:

Ot evlLaepopevol TApaKAAOVVTAL OTIWG CUUTIAT|PWGOVY TN GXETLKY SNAWOT CUHUETOXNG Kal va TV amooteilovv 6to KEBE, Aswo. T'pifa
Avyeviy 38 kot Aehnyiopyn 3, T.0. 21455, 1509 Agvkwoio, Tnk. 22889840, Gat. 22668630, e-mail: gvenizelou@ccci.org.cy to apydtepo péxp

™v Tpitn 27 OktwfBpiov 2014.

H mpaxtikr} @Uomn Kat 0 TUTIOG TOU TPOYPAUUATOS elvat @avepd OTL BETOLV TIEPLOPLOOVE 0TOV AplOpd TwV CUMHIETOXWVY YU auTtd Ba yivouv

SEKTEG ALTNOELS [LE OELPA TIPOTEPALOTNTAS,.

T TepLocOTEPEG TANPOPOPIEG TAPAKAAD ETIKOWVWVIOTE LLE TOV LTIELOVVO TOV TPoYpappatos k. Xpioto TavteAé, TnA. 22889840.

Me ektipnon,
Xpiotog TavteAeg

Mewp. MpiRa Aayevry 38 KoL Aednyunpyn 3 T.8. 21455
Tni: 22889800, TnAsopowTumo: 22669048

1509 A euko oo

HhsrkTpovikd Taxudpopsio: chamber@ccci.org.cy  loToosAiGa: wiww. cocl.org.cy
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Mastering Online Marketing: Effective Emailing Campaigns

Aegvkwoia 30/10/2014
Npeg Adpxera
Eqappoyis ™ ) Avdvon mepiexopévou R
(dpeg: (onpewdveTat To BewpnTIKd Kat TPAKTKO PéPOg) s
Ato Méypt P N
Aemtd)

108.30 | 08.45 | 0,25 |Registration

INTRODUCTION TO EMAIL MARKETING
- International trends in email volume, including typical email response rates and
conversion rate, 5 examples of inspiring and valuable email messages
- Different types of emails: regular newsletters, special offers, seasons greetings,
namedays, birthdays
- What value to offer to customers or potential customers using email campaigns

1(08.45 | 09.15 | 0,50

GAINING PERMISSION TO MARKET
- Legal requirements for gaining permission to market, Single opt-in and double opt-in
09.15 |09.45 0,50 mailing lists
- Using email addresses from other sources without an opt-in
- Mandatory opt-out requirements, Interpreting permission to market

DEVELOPING THE MAILING LIST
- Structuring a mailing database, Different database classifiers: what's really necessary?
- Developing customer segments, Exporting customer data from Microsoft Outlook
09.45| 11.00 | 1,25 - Exporting customer data from LinkedIn, Formatting customer data in Microsoft Excel
- Uploading data into MailChimp and creating mailing lists, Segmenting a MailChimp
mailing list
- Reviewing the customer profile in MailChimp, Case Study: Developing a Mailing List

11.00 | 11.15 | 0,25 AIAAEIMMA

CREATING ONLINE CONTENT
- Search engine optimisation principles: keyword frequency, density, prominence and
11.15| 13.15 | 2,00 proximity, Using the Google Adwords Keyword Tool to select keywords
- Creating effective titles and links, Creating value by segment
- Case Study: Developing a Press Release (Corporate News)

13.15 | 14.15 | 1,00 FEYMA

CREATING AN ONLINE NEWSLETTER
- Determining the general structure (visual versus text)
- Selecting a pre-determined layout, Adding a title
- Adding content blocks,Adding text
- Copying in the Press Release developed in the previous module
- Adding links to the company website,Case Study: Developing a Newsletter

14.15| 15.45 | 1,50

15.45 | 16.00 | 0,25 AIAAEIMMA

FINALISING, SENDING THE ONLINE NEWSLETTER
- Generating html text,Reviewing the subject line
- Reviewing social media integration,Sending a demonstration email
16.00 | 16.15 | 0,25 - Scheduling the email
- Sending the email: the training participants will be asked to send either a demo email or
an email to an «internal» segment of customers so we can review the results and view
the email in an email client

EMAIL ANALYTICS
- Bounce Rate: hard and soft bounces, Email open rate
16.15 | 17.00 | 0,75 - Email click-through rate, Most popular content
- Most active users and regions, User ratings in the customer profile
- How to improve the open and click-through rate

17.00 [17.15 |0,25 CONCLUSIONS
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Mewp. MpiRa Aayevry 38 Kol Aeinyunpyn 3 T.@. 21455 | 1509 Acsukwoia
Tni: 22889800, TnAsopowTumo: 22669048
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AMAwen Zvppetoxiig

EmiBupovpe va oG TANPOQOPT|COVHE OTL EVOLAPEPOUACTE VU CUUUETAOXOVE GTO ZEULVAPLO TIOU SLOPYAVWVEL TO
KEBE pe 6¢pa:

«MASTERING ONLINE MARKETING: EFFECTIVE EMAILING CAMPAIGNS»

Iroyeia Emyeipnong / Opyaviopov

‘Ovopa Emtiyeipnong:

TnA. dagt.

AevbBuvon:

T.0. T.K.

E-MAIL:

Ap. ZUUUETEXOVTWV:

O MIKPH ENIXEIPHXH [] MEZXZAIA ENIXEIPHEZH U METAAH ENIXEIPHXH

ZTolEla TUPUETEXOVTWV

Ovopata SUPUUETEXYOVTWV: ®fon otnv Etapsia:

HUEPOUNVIO vt e e e YTTOYPOUPI coeeeeeeeee e

Mewp. MpiRa Aayevry 38 Kol Aeinyunpyn 3 T.@. 21455 | 1509 Acsukwoia
Tni: 22889800, TnAsopowTumo: 22669048
HhsrkTpovikd Taxudpopsio: chamber@ccci.org.cy  loToosAiGa: wiww. cocl.org.cy



