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Kopuoy,

To Kumpiakd Epmopwcd & Blopnxaviké EmpeAntiplo péca ota mAaiold NG TAYLHG TOALTIKNG TOU Yl Slopydvwor
ETIHOPPWTIKWV TIPOYPUAUUATWY TOU VA OVTATOKPIVOVTAL AUECH OTIG €SAKPIPBWUEVEG AVAYKEG TOU EUTOPORLOUTXAVIKOV
koopov, Slopyavwvel o cuvepyaoia pe to EBE Iagov kat ™ Movada Evnuépwong tov Evpwmaikot Kévtpou Emiyelpnuatikig
Ttpidng Kompou oepvapio pe Bépa:

« INNOVATIVE EMARKETING AND ECOMMERCE METHODS FOR TOURISM ENTERPRISES IN CYPRUS »

0 Tovplopdg amoteAel To Backotepo apodotn g Kumplakng owkovopiag. To avtaywvioTikd meptfdAlov yia ta evodoxeia
KaBWG KAL Yl TOUG TOUPLOTIKOVG TIPAKTOPES KabloTaTal oAoéva Kal o SUGKOAO.

Av koL vmtdpyxet kaBoAkn amodoxn NG TEPACTIAG ONUACIAG TNG OWOTNG Kol 0AOKANpwUEVNG Tapovsiag oto Stadiktuo
evtouTolg pepkég povo Kumplakég TouploTikég emiyelpnoels eival og B€on va oxedtdlovv kot va Slatnpolv amoTEAECUATIKA
NAEKTPOVIKA CUOTNUATA TIPowONOoNG Kal TPoBoANG TWV UTMPECLWV TOUG Kal Sledaywyng ekoTpatelwy papketvyk (On line
Marketing Campaigns).

Inuepa, n teEXYVoloyia otov Topeéa tou e-Marketing €xel mpoxwproel oto onpeio mov éva Eevodoyxeio M Evag TOUPLOTIKOG
TPAKTOPAG UTTOPEL EOKOAQ VO XPN|CLUOTIOWOEL TA SESOUEVA ETILOKETTWV KAL TIEAATWV YO KAUTIAVLIEG TIPOWONOELS.

To oTpaTNylkd AQUTO EMHOPPWTIKO TIPOYPaUpd elval oXeSLAoUEVO akpLB®S va fonBNoEL TOUG CUUUETEXOVTEG TIOU TIPOEPXOVTAL
AT TOV KAGSO TWV TOUPLOTIKWVY EMXELPNOEWV TWG VA XAPAEOUV UECW KOLVOTOUWVY TPOCEYYICEWV TNV GTPATNYLKI TWV
ETIL(ELPNOEWV TOUG OE OYECT HE TA NAEKTPOVIKA CUOTHHATA TIPOWwONONG Kot TPOBOANG TWV UTMPECLMOV TOUG AELOTIOLOVTAG
TANP WG TIG TEPAGTLEG TIPOOTITIKEG KL SUVATATITES IOV TIPOGPEPOLV OL EPapUoyYEG Tou E-Marketing kot E-Commerce.

MeTd TNV 0A0KAT | pwoT TNG KATAPTLONG OL KATAPTL{OUEVOL TIPETEL VA E(val o€ BEon vt
- avtihapBavovtal tn TEPAOTLA ONUAGCL0 TTOU €XEL YL TNV TOUPLOTLKA ETILXELPNON / 0PYAVIOUO TOUG N QVATITUEN OTPATNYLKAG
yla nAektpovikn mpowbnon (eMarketing) kat nAektpoviko gumndplo (eCommerce) kol va yvwpilouv TIC QMALTACELS Kal
UTIOXPEWOELC TIOU €XEL LA TETOLOU £160U¢ emévduon
- yvwpilouv TIG TEXVIKEC €KElVEG TTOU Ba TOUC EMLTPEMOUV Vo €MLTUYXAvVOUV PNAGTEPN Katatagn oTiG SLAPOPEG UNXAVEG
avalntnong (search engine optimisation — SEQ)
- yvwpilouv nwg va mapakoAouBolv kal va aflomololv MARPWE TIG OTATIOTIKEG Kol AANEG MAnpodopiec oe oxéon Ue TV
LotooeAida Toug amd TV Xpnolomnoinon tTwv epyaleiwv Google Analytics, Google Webmaster, Google MyPlace kat Google
Adwords Keyword Tool
- yvwpilouv nwg va xpnotpomnololv To Google Adwords kat to Facebook yla va avanticoouv nAektpovikr dtadnuion (pay-
per-click Advertising)
- yvwpilouv tig Siddopeg emiloyég Sladiktuakic Stadruwong (online advertising) koBw¢ kat ta mAsovektiuata /
LELOVEKTA LOTA TNG KABE pebBodou
- aflomololv Ta KOWWVIKA pPEoa evnuépwong (social media) yla va mpooghkUouv kal va Snuloupyolv TLOTOUC TEAATEG,
xpnonuomnotwvtag to Facebook, Google+, LinkedIn, Twitter, and Instagram (nw¢ kot GAAa mpoypdppata Kot ebopUoyES)
- Slaxelpllouv TNV meplypadr tou Eevoboxeio n AMo TouploTkO Tpolov oto TripAdvisor, Booking.com, kat GAAwv
TAOTHOpUWV yLo. 0KOTIOUG search engine optimization kat KOAUTEPEC KPATAOELG
- €TOLUAIOUV CWOTA TOV POUTIOAOYLOO TIOU ATOULTELTAL YLOL TG OXETIKEG TOUG EVEPYELEG
oxeblalouv cuotnua SLaXELPLONG TIEPLEXOUEVOU YLOL VAL EVIOXUOUV TLG LOTOOEALISEC TOUC

To npéypappa sykpidnke and rnv AvAA. O1 emXEIprioseIg nmou - APXA AVANTUENG
OUHMUETEXOUV UE EPYOSOTOUNEVOUS TOUSG, O ONMOIO! IKAVOIToIouv Aveponivou
Ta kpiTripia TG AvAA, 8a TUXOUV TNG OXETIKIAG EMXOpPRYNoOnG. 7 N AUVALIKOD

Kounpou
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To mpoypappa amnevBuvetal o€ I6loktnTeg, MevikoUg AleuBuvtég kat YmodleuBuvtég Tunudtwy MAnpodoptkng, MAPKETVYK Kot
OTPATNYIKOU OXESLAOUOU TOUPLOTIKWY ETUXELPNOEWV.

H AOMH TOY [IPOTPAMMATOX
To mpdypappa mov ivat TpakTikig @Uong Teplapupavel tdéoo ISpupatikn 6cov kat EvSoemiyelpnolakn katdption.

AIAAZKAAIA
Eyyinon ywx v emtuyia tov Emipop@wtiko Tpoypaupatos amoteAel To yeyovas 0Tl 6 autd Ba §idagel o EAAnvoapepikdvog
eumelpoyvwpovag kog Philip Ammerman.

To mpdypappa Oa SiefayBel onv AyyAwkn. Znpetwvetat Opws 0TL Tapepfacels Ba pmopovyv va yivovrtat kat otnv EAAnvikr exel
omov Kpivetal avaykaio a@ov o kog Philip Ammerman eivat yvootng kat g EAAnvikng yAwooag.

AIAPKEIA KAI XQPOX AIEEATQTIHY
Aldpkela: 14 opeg ISpupatiky Katdption, 7 wpeg Evdoemiyepnotaky Katdption. To mpdypappa 0o SiefaxOel 6to Ecvodoyeio
ANEMI ot Mago.

AIKAIOMA YYMMETOXHY. (€1785+€339,15 ®.I1.A.
To mpdypappa £xet eykplbel amo tmv Apxr Avamtuing AvOpwmivou Avvapikol oav Tpoypappua {wTKNG onpaciag.

To mpdypappa emyopnyeite €€ oAokArjpouv améd v AvAA kol WG €Kk TOUTOU 8&V UTIAPYEL OMOLASNTTOTE OLKOVOMIKT)
eTuBapuvon vy ti§ emixelprioets €atpovpévou touv G.ILA. Na onpeiwdel 6Tt kat to @.JLA. eTOTPEPETAL OTIG ETALPEIESG KOt SeV
aTOTEAEl KOOTOG YLX TLG ETILXELPTOELG.

TIpOKELTAL TIPAYUATIKG YIQ LK KVETIAVHANTITY] KOL OLKOVOULKA GURQEPOVOA EVKALPIA IOV TIPOO@EPETAL YIX avaPBdBpion Twv
Kumplakwv touvplotikwv ETixelprioewv a@ov to Tpaypatikd KOGTOG CURUETOXNS av Sev UTPXE 1| €TTLYopn YN on TS Apx1s Ba
Ntav TouvAdyloto €1785 kat TpoTpEmovTal 6oL OTIWG TNV EKUETAAAEVOOVV 0TO £TTaKPO.

NIXTOMOIHTIKO MAPAKOAOY@HXHY
To KEBE Ba g@odiacel 60Aoug Toug ouppetéxovies pe [liotomomtiko [apakoioBnong.

H mpaktikn @uon kal 0 TUTIOG TOU TPOYPAUUATOS Elval @avepd OTL BETOUV TEPLOPLOHOVS OTOV aplOpd TwV cuppeToXWV (25
emixelpnoelg) yU avtd Ba yivovtal SekTéG aLTNoElS Katd oelpdv mpotepatdtntag Tedevtaia nuepounvia yia SnAwoelg

ovppetoxns eivat 1 Tetaptn 25 PeBpovapiov 2015.

lMNa Tmeploocdtepeg MANPoPOpieg Mapakareiofe OTMwg emkowwveite pe tov K. Xpioto Tavtedé oto KEBE, thA.
22889840, pat: 22668630, T.K. 21455, 1509 Asvkwoia.

Me ektipnon,
Xplotog TavteAeg
yla Feviko Tpappatéa

/TB
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Tuesday 03/03/2015
08:30 — 08:45 Registration
08:45 — 10:45 Innovation in eCommerce and eMarketing Strategy and Methods in the Cyprus Tourism Sector
(2.00) . Basic Analysis of online tourism searches, bookings and different players

e Understanding the Web 2.0 and Web 3.0 concepts

e  Website design and content

e  Balancing between graphic design and SEO

. Understanding Content Management Systems and dynamic website

. Review of social media marketing and latest trends in Facebook promotion

e Analytical tools

. Understanding the prioritisation matrix for online activities: brochures — sales-customer interaction-
online promotion. Understanding “pure” online versus “clicks and bricks” models for online

e  Using the Navigation Framework for evaluating the quality and integrity of websites, ecommerce and
emarketing for tourism service providers

e  Case Study (Website Reviews)

10:45-11:00 Coffee Break
11:00 — 12:30 Current Status of Tourism eCommerce and eMarketing in Cyprus
(1.50) e  Successful examples of eCommerce and eMarketing in Cyprus and internationally

. Defining individual and corporate expectations for eCommerce & eMarketing

e  Establishing a sales funnel and 5 measurable objectives for small businesses in Cyprus: a) website
visits, b) repeat visits, c) visitor interaction / call-to-action take-up, d) website requests, ) website
bookings

e  Developing a budgeting framework for ecommerce and eMarketing

e Measuring return on investment (ROI)

e  Analytical tools

e  Setting company and online objectives per category and per company

e  Budgeting and ROI frameworks using Microsoft Excel

. Case Study

12:30-13:30 Lunch Break
13:30 - 15:30 Search Engine Optimisation
(2.00) e Understanding search engines (operation, keywords, algorithms,)

e  Search engine statistics: leading SEs, monthly & annual search volumes
e  Optimising site structure and content using basic criteria:

e  The Google PageRank model

. Search Link Optimisation (SLO) and link building

e  Site name (domain name & domain name forwarding)

. Page title (URL)

. Keywords in site content: proximity, density, prominence, frequency
. Incoming & outbound links; Incoming links and authority hubs

e  Total page population and links between the site (sculpting)

. Quality content

e  Traffic and popularity

e Google Like

. Comment spamming

. Gaming search engines and blacklist activities

. Using the Google Adwords Keyword Tool Finder for site optimisation

15:30 - 15:45 Coffee Break
15:45-17:15 USING NEWSLETTERS AND MAILING PROGRAMMES
(1.50) e Structuring Mailing Campaigns

e Analysing CRS guest data and information

. Developing a segmented client database

. Uploading your database to mailing programmes

. Developing a mailing campaign by priority: Loyalty, Special Offer
. Developing the mailing template

. Launching and timing the campaign

. Measuring campaign results
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Wednesday 04/03/2015
08:45 -10:30 Monitoring Online Statistics and Performance
(1.75) e  Understanding Google Analytics and Google Webmaster

e  Creating Google Analytics and Webmasters Account & installing the tracking code

e Visitor Reporting: Country, New vs. Returning, Browsers, Screen Resolution, Operating
System, Languages, Bounce Rate

e  Traffic Sources: Direct, Search Engines, Keywords

e  Content: Entry & Exit Pages, Time/ Page, # Pages/ Visitors, Navigation Analysis

e  Advertising Campaigns: Measuring results of adwords, ad types and campaigns

e  Using Google Analytics for content management, page sculpting and online promotion

e  Adjusting / editing website content based on analytics report

e  Page sculpting for internal prioritisation and ROI

e Revising and optimising pay-per-click advertising and branded campaigns

e Analytical tools

e Detailed coverage of Google Analytics and Alexa

e  Case Studies

10:30 - 10:45 Coffee Break
10:45-12:30 Online Advertising: Pay-per-click (PPC) Campaigns
(1.75) e  Establishing online campaign (PPC) objectives and budgets

e  Determining customer demographics and advertising reach
e  Setting up and using Google Adwords

e  Setting up and using Facebook Ads

e  Using the Facebook Marketplace

e  Analytical tools

e  Google Adwords, Facebook Ads, MS Excel budgeting

e  Case Studies

Online Advertising: Branded advertising campaigns

e  Establishing online advertising campaign (branded) objectives and budgets
e  Determining customer demographics and advertising reach
e  Negotiating Space, positioning, views and click-throughs
e  Designing online advertisements

e |AB advert dimensions

e Analytical tools

e  Google Adwords, Facebook Ads, MS Excel budgeting

e  Case Studies

12:30- 13:30 Lunch Break
13:30 — 14:00 Optimising TripAdvisor and Booking.com Platforms
(30 minutes) e  Standing out among competitor descriptions

e  Optimising your description: text, photos, value
e  Responding to comments
e  Paid descriptions
e  Search Engine Optimisation
14:00 — 14:30 Promotion using Directories, Press Releases, Blogs
(30 minutes) e Directories: Writing and optimising your directory listings text
e  Press Releases: Using Press Release Programmes
e  Reviews: Optimising for Reviews
e Blogs: Blogging and getting Traffic
e  Comment spamming on authoritative sites (CNN, BBC, Financial Times, etc)
e  Analytical Tools
e  Link checking / tracking using Backlist Watch and other tools
e  Case Studies
14:30-15:30 Social Media and Web 2.0 Promotion
(1.00) e What is social media? Sites (Facebook, LinkedIn, Google+, Pinterest) and Likes (Digg,
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Google Like)
e  Setting up a company or individual Page on Facebook
e  Setting up a company or individual page on Google+
e  Setting up a company or individual page on LinkedIn
e  Using Pinterest
e  Setting up a blog on Blogger
e Analytical tools
e  We will use each site mentioned above to demonstrate the process
e  Case Studies

15:30 - 15:45 Coffee Break

15:45-16:45 Social Media (continued)

(1.00) e Using and installing Google Feedburner
e Using Digg

e  Using Twitter
e  Using Slideshare
e  Using PageModo
e Analytical tools
e  Use each site mentioned above to demonstrate the process
e  Case Studies
16:45 -  17:15 Conclusion and final review
(0.50)
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AtAwon Zuppetoxrg

EmiOupove va o0ag TANPOPOPTCOVHE OTL EVOLAPEPOUACTE VO CUUUETACXOVUE OTO ZEULVAPLO TIOV SLOPYAVWOVEL TO
KEBE pe 0¢ua:

«INNOVATIVE EMARKETING AND ECOMMERCE METHODS FOR TOURISM ENTERPRISES IN CYPRUS»

Iroyeia Emyeipnong / Opyaviopov

‘Ovopa Emyeipnong:

TnA. dat.

AebBuvon:

T.0. T.K.

E-MAIL:

Ap. Zuppeteydvtwv:

1 03-04/03/2015 [Ta@og Zevobdoxeio ANEMI

Zroela SUPPETEXOVTWV

Ovopata TVUUETEYOVTWV: 0fomn otnv ETaupeia:

1
/PSRRI

G 7T
HUEPOUMVIO et e YTTOYPOUPI ceenveeeteneee e e
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