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NEA AHMOZIA AIABOYAEYZH (EPEYNA)

NA THN ANAOGEQPHZH TQN OAHINQN THZ EYPQMAIKHZ ENQZHZ T1A
THN NMPOZTAZIA TQON KATANAAQTQN

H Eupwnaikn Emtponry oAokAnpwoe mpoéodata tnv EkBeon EAEyxou TNng
KATAAANAOTNTAC KOl TNG OMOTEAECHOTIKOTNTAC TwV O8nywwv mou oxetilovtal He
TOUG KATOVOAWTEC KAl TNV gumopia mpolovtwy Kabwe Kal tng Eupwmnaikng Odnyiag
yla T SIKOLWHOTO TWV KATAVOAWTWVY.

Ta anoteAéopata tng afloAoynong emipBepaiwoav OtL To VOUOOETIKO TAAiolo TNG
Eupwmnaikng Evwong yLa TNV MpooTacio TwV KOTAVOAWTWY TOPAREVEL KATAAANAO yLa
To okomo auto. OL wyxvouoeg Odnyleg, otav edpoapudlovial QMOTEAECHUATIKA,
KatopBwvouv va AUvouv ta TPoBARUATA TTOU AVILHETWTT{OUV CHEPA OL EUpwTaAioL
KATAVOAWTEG, QKOUN Kol O€ NAEKTPOVIKEG ayopéC. Emiong ta amoteAéopata
katedelEav tnv avaykn va BeAtiwbel n svatcBntonoinon, n emBoAn kavovwy Kal
gukalplwy amnolnuiwong, wote va aflonoinbel otov kKaAutepo Babuod n Loxvouoa
vouoBeaia.

3to mAaiolo autd, n Euvpwmaikf Emtpomn &ekivnoe pwa avolyt dnuoola
SlaBouAevon ya Tnv avabswpnon twv odnywwv t¢ Evpwnaikig vopobeoiag yia
TOUG KATAVAAWTEG, KE TNV omoia {NTA TiI§ anoPEels Twv evELAPEPOUEVWV YL OAEG
TG O aVEG OUVENELEG TG VopoBeoiag.

H StaBouAeuon auth elval pla eukatpia yla tig¢ Mikpopeoaieg Emixelproetg (MuUE)
va ekdpacouV TG anmoPeLg Toug 6oov adopd TIG TIOAVEG EMLITTWOELG TTOU EVEEXETOL
va €XOUV oL TIPOPAENMOUEVEG VOMOOETIKEG AAAOYEG OTLG EMLXELPAOELS TTOU TTWAOUV
ayaBd n unnpeoisg og kKatavaAwtég otnv Eupwnn.

H €peuva ameuBuvetal oe OAeC TIC MUE TIOU CUOCXETI{OVTOL PE KATAVOAWTECG KoL
amoteAeitol ano tpia pépn:
. To MpWTO UEPOC TIEPLEXEL YEVIKA EPWTNLATA OXETIKA E TNV KAOE emixeipnon
II. To deutepo pépog €xel SUO TUAMOTA:
i. Auvvatotnteg amokatdaotaong (omwg Anén ovpBaong emavaktnon
XPNHUATWV) YLa TOUG KATAVAAWTEC TTOU €ival BUpOTO ABEULTWY EUTOPLKWV

TIPAKTIKWV
ii. KoAUtepn emPBoAnl mowwv - €evioyuon KUPWOEWV OE TepimTwon
napafiaong wy o
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KQVOVWV TIPOOTOCLOC TWV KATOVAAWTWY
lll.  To tpito pépPog mepAapUPBAvEL TPLA ELOIKA EPWTNUATOAOYLA OXETIKA HUE TA
akOAouBa Bépata:

i. MBavr) amAoloteuon TwV UPLOTAPEVWY OdNylwv OXETIKA HE TIC
NAEKTPOVIKEC oUVOAAAYEC, KUplwg Twv Obnywwv mou oxetilovtal Ue TO
Sikaiwpa umavaxwpnong, To omoio avadépetal otnv nepiodo twv 14
NUEPWV KOTA TNV omola oL KATAVAAWTEG UMOPOoUV va OKUPWOOUV TNV
napayyeAia kot va emotpEPouv To TPOoTIOV OV ayopAOTNKE NAEKTPOVLIKAL.

ii. Xtoxeupévn avaBswpnon twv Odnywv ya t BeAtiwon tng dtadavelag
Twv BEcewv ayopag oto Stadiktuo

iii. Xtoxeupévn avaBewpnon Ttwv Odnywv oxetikd pe TG "dwpeav"
NAEKTPOVIKEC UTINPECLEG, OL OTOlEC avodEpoviol OE NAEKTPOVIKEC
UTINPEOLEC Yyl TIC OTIOLEC OL KOTOVOAWTEG SEV MANPWVOUV LE XpriHaTa
oM@ mapéxouv Oedopéva (m.y. amobrikeuon O6ebopévwv oe cloud,
NAEKTPOVIKN] HAOBNON, KOWWVIKA HECQ, NAEKTPOVIKO Taxudpouelo,
UTINPEOCLEC EMIKOWVWVIAC)

Ma tnv dikn oag SleukoAuvan, n £€peuva €ival OPYOVWHEVN HE TETOLO TPOMO WOTE
vol Umopeite vo eTUAEEETE VO OTTOVTIIOETE EITE GE OAOQL TAL MEPN EITE MOVO GTO
GUYKEKPLUEVO EPWTNUATOAOYLO TTOU OEWPELTE TTLO GYETIKO UE EGAC.

H SwafolAeuvon authy Ba PBonbnoel tnv Eupwmaikh EmiTpomn va MPOTEIVEL TILO
OUITOTEAECUATIKOUG KAVOVIOMOUG TOOO YL TOUG KOTAVAAWTEG 000 Kal ylo TL§
EMYELPNOELG. ZUVETIWG, N CUMBOAN 00 O€ aUTH TNV €peuva lval TTOAU ONUOVTLKN.

MNa to AOyo OUTO TOPAKAAOUUE OMWE CUMMANPWOEL TO €pWINUATOAOYLO TOU
akoAouBel kat otalel oto pag. 22661044 1 oto email stalo@ccci.org.cy To apyotePO
HEXPL TN Acutépa, 18 ZemtepPpiov 2017.

J0G EVXOPLOTOUE EK TWV TPOTEPWV KOL AVOUEVOUUE TN BETIKA oag avtanokplon.

Me ektipnon,

ItdAw AnpooBévoucg KoUuAevtpou
Avwrtepn Aettoupyog, KEBE
Tunua Exnaidevong & Evpwnaikwv Mpoypappdtwy
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SME panel consultation - Targeted revision of EU consumer
law
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[ Fields marked with * are mandatory.

A. Questions about you




1. In which country is your enterprise established?
' Austria
~ Belgium
~ Bulgaria
' Croatia
' Cyprus
) Czech Republic
' Denmark
' Estonia
) Finland
' France
2 Germany
' Greece
' Hungary
2 Ireland
0 ltaly
' Latvia
O Lithuania
- Luxembourg
0 Malta
- Netherlands
' Poland
~ Portugal
~ Romania
' Slovak Republic
' Slovenia
~) Spain
' Sweden
- United Kingdom
' Other

Other country, please specify:

2. What is the size of your enterprise:
~ Self-employed
' Micro enterprise (1-9 employees)
~ Small enterprise (10-49 employees)
' Medium enterprise (50-249 employees)
' Large enterprise (250+ employees)

3. What was the approximate turnover of your enterprise in the last financial year?
EUR



Questions which will help you filling in the questionnaires most relevant to your
enterprise

4. Does your enterprise market or sell goods/services to consumers?
© Yes
© No

5. What is the main activity of your enterprise?
2 o Sale of goods
Provision of services

o
0

) o Provision of digital content
o Manufacturing of goods
o

Online marketplace (i.e. allowing consumers and traders to conclude online sales and service
contracts on the online marketplace's website)

© o Other

If "Other" above, please specify:

6. Which sales channel(s) do(es) your enterprise use to sell to consumers in the EU? [more than one
choice possible]

[”] Online (over the internet)

[C] Brick and mortar shop

[T Doorstep selling /Off-premises selling
[C] Other

If "Other" above, please specify:

6a. [If you replied "Online" in Question 6] Does your enterprise use online marketplaces to sell your
products/services?
@ Yes
= No

6b. [If you replied "Provision of services" in Question 5 and "online" in Question 6] Does your enterprise
provide "free" online services?

For information - "Free" online services refer to online services for which consumers do not pay with money but provide data (e.g.
cloud storage, e-learning, social media, email, communication services).

T Yes
= No



7. Does your enterprise's business activity involve sales to the following markets? Please tick all boxes
that apply.

[’] National market
[C] Markets in other EU countries
[C] Markets outside the EU

7a. [If you replied "online" in Question 6 and "Markets in other EU countries" in Question 7] To how many
EU countries do you sell?

© 1 country
© 2-3 countries
) More than 3 countries

General questionnaire

B.1. section: Right to individual redress/remedies for victims of unfair commercial
practices

['Redress/remedies" refers to what consumers can get to remedy the situation when their consumer
rights have been breached (e.g. terminating the contract, getting their money back)].

Current EU rules do not give consumers who have suffered harm from unfair commercial practices, such
as misleading advertising, any individual rights to remedy their situation. Furthermore, the consumer's
right to remedies/redress for harm caused by unfair commercial practices are not always sufficiently
guaranteed under national law. Different and ineffective national rules on remedies/redress lead to costs
for traders engaging in cross-border trade and detriment for consumers resulting from continued
existence of many breaches of the law on national and cross-border level. These problems lead to lack of
consumer trust in purchasing, particularly cross-border.

1. Should there be an EU-wide right for consumers to claim remedies directly from the traders who have
harmed them with their unfair commercial practices?

) Strongly agree
©) Tend to agree

©) Tend to disagree
© Strongly disagree
© Do not know

1a. Please explain your reply.



2. Please estimate the resources your enterprise needs to invest, when selling to another EU country, to
check compliance with and adjust business practices to national rules related to remedies for consumers
that have been harmed by unfair commercial practices?

You may wish to answer either in staff time or in amount in Euros, or both.

One-off costs: Please estimate the one-off resources you need to invest in order to enter a new EU market, on average per Member
State.

Regular costs: Please estimate the resources you need to invest on a regular basis to comply with different national rules, on average
per Member State.

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time equivalent) Amount in EUR
One-off costs

Annual regular/running costs



3. Do these costs (resources needed) have an impact on your decision to enter other EU markets or not?
~ It encourages my enterprise to enter other EU markets
2 It has no significant impact on my enterprise's decision to enter other EU markets
_ It discourages my enterprise from entering other EU markets
' Do not know

4. If a new EU rule was introduced to grant consumers an EU-wide right to claim remedies directly from
the trader who has harmed them with unfair commercial practices, would this have an impact on your
enterprise's decision to enter other EU markets?

~ It would encourage my enterprise to enter other EU markets

~ It would have no significant impact on my enterprise's decision to enter other EU markets
' It would discourage my enterprise from entering other EU markets

' Do not know



5. Please estimate the resources your enterprise would need to invest due to a possible new EU
consumer right to claim remedies for harm suffered from unfair commercial practices?

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please indicate the one-off resources you would need to invest to ensure compliance with this new rule. (e.g. checking
compliance with the new rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular costs: Please estimate the resources you would need to invest on a regular basis to comply with this new rule. (e.g. manage

the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time equivalent)

Amount in EUR

One-off costs

Annual regular/running costs




6. Please estimate the savings for your enterprise of introducing an EU wide right to individual remedies
for victims of unfair commercial practices?

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please indicate the one-off resources you would need to invest to ensure compliance with this new rule. (e.g. checking
compliance with the new rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular costs: Please estimate the resources you would need to invest on a regular basis to comply with this new rule. (e.g. manage

the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time equivalent)

Amount in EUR

One-off savings

Annual regular/running savings




7. Please feel free to explain your replies and add any other comment.

B.2. section: Better enforcement - Strengthening penalties for breaches of
consumer rules

"Penalties" refers to a punishment imposed or to be imposed for a violation of consumer protection rules.
"Fines" refers to monetary penalties.

Penalties for lack of compliance with consumer law, as foreseen under national law, are not always
effective, proportionate and dissuasive enough to prevent lack of compliance by traders, which leads to
consumer detriment. Penalties represent an important part of national enforcement systems, as they have
an impact on the degree of deterrence provided by public enforcement. Today, fines for breaches of
consumer law vary significantly between Member States, both as regards the way in which they are
calculated and their maximum level.

10



1. Do you consider that in your country the fines imposed for the following breaches of EU consumer law
are in general proportionate compared to the traders' economic strength (for example in terms of turn-

over)?

Yes, the
fines are
proportionate

Use of unfair standard contract terms in
breach of the Unfair Contract Terms
Directive 93/13/EEC (example of an
unfair contract term: a term which denies
the consumer's right to bring a case to
court in case of problems with the trader)

Engaging in unfair commercial
practices in breach of the Unfair
Commercial Practices Directive 2005/29
/EC (example of an unfair commercial
practice: unsolicited, constant phone
calls asking the consumer to buy
something)

Failure to provide pre-contractual
information or other breach of the
Consumer Rights Directive 2011/83/EU
(example of a breach of the Consumer
Rights Directive: failure to provide
consumers with mandatory information
about the product)

Breaches of the Sales and Guarantees
Directive 1999/44/EC (example of a
breach of the Sales and Guarantees
Directive: failure to provide remedies in
case of a faulty product)

Failure to display the product's price per
unit (e.g. per liter or kg) in breach of the
Price Indication Directive 98/6/EC

No, the
fines are too
high for
economically
weaker
companies

No, the
fines are too
low for
economically
strong
companies

Do
not
know

11



2. In your view, which of the following measures is the most proportionate, effective and dissuasive,
taking into account the trader's economic strength (for example in terms of turnover)? (single-choice
question)

2 Maximum level of fines is expressed as an absolute lump-sum amount (for example a fine may go
up to maximum of 100.000 EUR)
' Maximum level of fines is expressed as a percentage of the trader's turnover (for example,
maximum fine may go up to X% of trader's turnover)
2 Maximum level of fines is expressed as an absolute amount or a percentage of the trader's
turnover whichever is higher (for example, up to 100 000 EUR or up to X% of trader's turnover,
whichever is higher)

' Other (Please explain below)

Other (Please explain)

3. In your view, what would be the impact of strengthening penalties under EU consumer protection law
on the following?

Do
Significant Moderate No Moderate Significant ot
positive positive impact negative negative Know
impact impact impact impact

Compliance by traders
with consumer
protection rules

Level playing field to
the benefit of compliant
traders

Level playing field
between the traders
operating in different
EU Member States

Level playing field
between traders of
different economic
strength

Consumer trust

4. What would be the impact of strengthening penalties at EU level on the costs of your enterprise?
' There will be no impact on costs
' Costs will increase
' Costs will decrease
7 | don’t know
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5. Please feel free to explain your replies and add any other comment.

C. SPECIFIC QUESTIONNAIRES

According to your replies in the first part ("questions about you"), the following questionnaires appear
most relevant for your enterprise:

Your enterprise sells goods online or is interested in doing so? (for example, you have filled in "Sale of
goods" in question 5 and "online (over the internet)" in question 6).

You may also want to fill in the specific questionnaire C.1. "Possible simplification of existing rules
concerning online transactions — in particular on the rules on the right of withdrawal" (maximum 4
questions)

Your enterprise is an online market place or is selling through online market places, or it is interested in
doing so? (for example, you have filled in "Online market place" in Question 5 or "yes" in Question 6a)

You may want to fill in the specific questionnaire C.2. "Targeted revision of rules on the transparency
obligations of online marketplaces" (maximum 12 questions)

Your enterprise provides free online services or is interested in doing so? (for example, you have filled in
"yes' in Question 6b)

You may want to fill in the specific questionnaire C.3. "Targeted revision of rules on "free" online services"
(maximum 11 questions)

C.1. Possible simplification of existing rules on online transactions, in
particular the rules on the right of withdrawal

13



Right of withdrawal - right for the consumer to cancel the contract concluded online within 14 days

In the evaluation of the Consumer Rights Directive (CRD), some businesses, and especially SMEs,
reported specific burdens in complying with the 14-days right of withdrawal (the "cooling-off" period during
which consumers may cancel the order and return products bought online). Specifically, some of them
criticise the CRD rule which requires the trader to refund the consumer as soon as the consumer provides
evidence of having returned the goods. As a consequence, the trader may have to refund the consumer
before he is in a position to determine whether the goods have been used more than necessary to try
them out and therefore have a diminished value.

1. Over the last two years, has your enterprise faced unnecessary and/or disproportionate burdens due to
the following obligations related to the right of withdrawal (right for the consumer to cancel the contract
within 14 days)?

Yes,
Yes, ) Yes,
sometimes Never
often rarely

Obligation to accept the return of goods bought online
which consumers have used more than what they could
have done in a brick and mortar shop (e.g. to check the
size), thus requiring you to calculate the diminished value

of the used good, to resell it as second-hand good and/or
to dispose of it as waste)

Obligation to reimburse the consumer without having the
possibility to inspect the returned goods as soon as the
consumer has supplied evidence of having sent them back.

14



1a. <If you replied "yes" to the previous question>

Which of the following problems has your enterprise faced?

Toa To Do
N Not
significant some at not
extent extent al know

Costs resulting from difficulties with assessing the
'diminished value' of returned goods

Costs resulting from practical difficulties in recovering costs
from the consumer (e.g. under national rules you have to
reach an agreement with the consumer on the diminished
value)

Costs resulting from your decision to not charge the
consumer with costs from a customer relations' viewpoint (e.
g. to avoid damages to your company's reputation)

Costs resulting from difficulties with reselling returned
goods with diminished value

Costs related to the disposal of returned goods as waste

Costs related to reimbursement of the price for goods
which you never received back



1b. What are your enterprise's estimated losses related to the previously mentioned obligations?

Absolute annual losses over the pas
Obligation to accept the return of goods bought online which
consumers have used more than what they could have done in a
brick and mortar shop (e.g. to check the size), thus requiring you
to calculate the diminished value of the used good, to resell it as
second-hand good and/or to dispose of it as waste.
Obligation to reimburse the consumer without having the
possibility to inspect the returned goods as soon as the consumer
has supplied evidence of having sent them back (e.g. goods were
never returned back)

16



2. Please feel free to explain your replies and add any other comment.

C.2. Targeted revision of transparency obligations for online marketplaces

An ‘online marketplace’, in the following questions, is a service provider which allows consumers and
traders to conclude online sales and service contracts on its website.

The Fitness Check and the evaluation of the Consumer Rights Directive (CRD) showed that some
consumers are confused when using online marketplaces. Firstly, it often seems unclear whether
consumers buy from the platform itself or from someone else. Secondly, it is often not clear whether the
contracting party acts as a trader, and is therefore subject to EU consumer law, or as a non-trader,
against whom EU consumer rights cannot be invoked. For example, in a case leading to a reference for a
preliminary ruling at the Court of Justice of the European Union, a consumer buying on a platform was
denied the right to withdraw from the contract under the Consumer Rights Directive. Only then did the
consumer learn that the seller was claiming not to be a trader (Case C-105/17 Kamenova).

17



1. Does your enterprise incur costs when trading or considering to trade with consumers cross-border due
to the following?

Yes, to
Yes, Do
a Not
ignificant 0 ot licabl
significan o} applicable
some know PP
extent
extent

Costs in replying to enquiries from consumers
as to who is their contract partner (whether it is
the online marketplace or the trader selling
through the online marketplace) and whether
consumer law applies

Costs in replying to enquiries from consumers
as to who is liable for the performance of
contracts, e.g. legal guarantee in case of
defective goods, right to withdraw within 14
days 'cooling off' period, late delivery (whether
responsibility lies with the online marketplace or
with another trader)

Costs in complying with national rules,
requiring your enterprise to disclose to
consumers with whom they are concluding their
contracts and whether consumer law applies



2. What are your estimated costs due to a need to adapt to different national rules related to information
obligations on online 'marketplaces' about the following?

You may wish to answer either in staff time or in amount of Euros, or both in case you incur staff and other
costs.

One-off costs: Please estimate the one-off resources you need to invest in order to enter a new EU market, on average per Member
State.

Regular costs: Please estimate the resources you need to invest on a regular basis to comply with different national rules, on average
per Member State.

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time
One-off costs

Annual regular/running costs

19



3. How much staff time or other resources do you need, when entering another EU country's market, for
complying with national rules of the other Member State requiring you to disclose the identity of the
contracting party and/or who is liable for contracts concluded through online marketplaces?

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please estimate the one-off resources you need to invest in order to enter a new EU market, on average per Member
State.

Regular costs: Please estimate the resources you need to invest on a regular basis to comply with different national rules, on average
per Member State.

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time equivalent) Amount in EUR
One-off costs

Annual regular/running costs

20



4. Please explain in particular the nature of your other costs/activities. If you cannot quantify the
resources involved, please describe the needed adjustments.

5. Do these costs have an impact on your enterprise's decision to enter other EU markets or not?
~ It encourages my enterprise to enter other EU markets
~ It has no significant impact on my enterprise's decision to enter other EU markets
~ It discourages my enterprise from entering other EU markets
' Do not know

6. Do you agree that, across the EU, consumers buying on online marketplaces should be informed about
the following?

Tend Do
Tend
Strongly to Strongly not
agree disagree disagree know
g agree 9 g

Whether they buy from the online
marketplace itself or from someone else

Whether the contracting party declares to
be a trader or not

Whether EU consumer rights apply to their
transaction

7. If new harmonised EU rules were introduced requiring online marketplaces to inform consumers about
who their contracting party is and whether they enjoy EU consumer rights vis-a-vis that person/entity,
would this have an impact on your enterprise's decision to enter other EU markets?

~ It would encourage me to enter other EU markets

2 It would have no significant impact on my decision to enter other EU markets
" It would discourage me from entering other EU markets

' Do not know

21



8. Please estimate the costs you think your enterprise would face to comply with such new requirements.

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please indicate the one-off resources you would need to invest to ensure compliance with this new rule. (e.g. checking
compliance with the new rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular costs: Please estimate the resources you would need to invest on a regular basis to comply with this new rule. (e.g. manage

the updated website)

Note: Please indicate staff time in working days, whereby 1 working day = 8 hours of staff time. Please do not consider staff time for

translation. If no staff time is involved, indicate ‘0’.)

Working days of staff (full time equivalent)

Amount in EUR

One-off costs

Annual regular/running costs

22



9. Please explain in particular the nature of your costs/activities. If you cannot quantify the resources
involved, please describe the needed adjustments:

23



10. Please estimate the savings for your enterprise of introducing new requirements for online
marketplaces to inform consumers about who their contracting party is and whether they enjoy EU
consumer rights vis-a-vis that person/entity.

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off savings: Please indicate the one-off resources you would save with this new rules (e.g. no longer having to check compliance
with different rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular savings: Please estimate the regular resources you would save with this new rule. (e.g. manage the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time «
One-off savings

Annual regular/running savings

24



11. If such new requirements were introduced, what should be the consequences for online marketplaces

that fail to comply?

Tend
Tend
Strongly o to Strongly
agree disagree disagree
agree

The online marketplace should become the
only one liable for the correct performance of © o & ©
the contract

The online marketplace should become
jointly liable with the third party supplier for © © © ©
the correct performance of the contract

Consequences of such non-compliance
should be left to national law

Consequences of such non-compliance

should be regulated at EU level.

12. Please feel free to explain your replies and add any other comment.

C.3. Targeted revision of rules on "free" online services

Do
not
know
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"Free" online services in the following questions refer to online services for which consumers do not pay
with money but provide data (e.g. cloud storage, e-learning, social media, email, streaming services).

The rules under the Consumer Rights Directive (CRD) on pre-contractual information requirements for
traders and the 14-days right of withdrawal for consumers apply to all contracts for online provision of
digital content (e.g. downloads of software, movies or songs) irrespective of whether the consumer pays
with money. On the other hand, these rules only apply to contracts for online services (such as

subscriptions to cloud storage services or social networks) for which the consumer pays with money. This

calls for discussion of whether consumer protection under the CRD should be extended also to contracts
for online services for which the consumer provides data and does not pay with money. In this respect,
the upcoming EU rules on consumer remedies regarding 'defective’ digital products (rules that are
currently negotiated by the European Parliament and the Council) may cover online services
irrespectively of whether the consumer pays with money or not.

1. Does your enterprise incur costs when trading cross-border due to the following?

Yes, to Not
Yes, Do )
a applicable
o to not
significant No to your
some know ,
extent enterprise
extent

Replying to complaints from consumers that
were not informed about the main features of
the "free" online service (e.g. its functioning
and interoperability with the consumer's
hardware and software)

Replying to enquiries from consumers who
changed their mind and wish to cancel the
"free" online service shortly after the contract
was concluded

Complying with rules of other countries
requiring your enterprise to give pre-
contractual information to consumers and/or
enabling them to cancel "free" online service
contracts shortly after the contract is
concluded (e.g. within 14 days)

Other (please explain below)

2. Please explain your reply.

in particular, indicate in which Member State(s) you face costs for complying with national rules requiring
you to give pre-contractual information to consumers and/or enabling them to withdraw from "free" online
service contracts shortly after the contract has been concluded (e.g. within 14 days).
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3. How much staff time or other resources does your enterprise need, when entering another EU
country's market, for complying with national rules of the other Member State requiring you to give pre-
contractual information to consumers and/or enabling them to withdraw from their "free" online service
contracts shortly after having concluded the contact (e.g. within 14 days)?

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please estimate the one-off resources you need to invest in order to enter a new EU market, on average per Member
State (e.g. checking compliance with national rules and adjusting business practices as a result (e.g. update your website), costs of
legal/technical advice).

Regular costs: Please estimate the resources you need to invest on a regular basis to comply with different national rules, on average
per country (e.g. handling consumer complaints/ enquiries, monitoring national rules)

Note: Please indicate staff time in working days, whereby 1 working day = 8 hours of staff time. Please do not consider staff time for
translation. If no staff time is involved, indicate ‘0’

Working days of staff (full time equivalent)
One-off costs

Annual regular/running costs

Amount in EUR
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4. Do the resources that you need have an impact on your enterprise's decision to enter other EU
markets or not?
_ It encourages my enterprise to enter other EU markets
" It has no significant impact on my enterprise's decision to enter other EU markets
_ It discourages my enterprise from entering other EU markets
' Do not know

5. If a new EU rule was introduced requiring you to give pre-contractual information to consumers about
"free" online service contracts, would this have an impact on your enterprise's decision to enter other EU
markets?

~ It would encourage my enterprise to enter other EU markets

2 It would have no significant impact on my enterprise's decision to enter other EU markets
~ It would discourage my enterprise from entering other EU markets

' Do not know
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6. Please estimate the resources you think you would need to invest to comply with a requirement to give
pre-contractual information to consumers about "free" online service contracts.

(e.g. checking compliance with the new rules and adjusting business practices as a result (e.g. update your
website), costs of legal/technical advice)

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please indicate the one-off resources you would need to invest to ensure compliance with this new rule. (e.g. checking
compliance with the new rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular costs: Please estimate the resources you would need to invest on a regular basis to comply with this new rule. (e.g. manage
the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time
One-off costs

Annual regular/running costs
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7. Please estimate the savings for your enterprise of a new requirement to give consumers pre-

contractual information about "free" online service contracts?

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off savings: Please indicate the one-off resources you would save with this new rules (e.g. no longer having to check compliance
with different rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular savings: Please estimate the regular resources you would save with this new rule. (e.g. manage the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for

translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time equivalent)

Amount in EUR

One-off savings

Annual regular/running savings
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8. If a new EU rule was introduced to extend the right of withdrawal to "free" online services in all Member
States (i.e. consumers would be able to cancel, for any reason, such "free" contracts within 14 days),
would this have an impact on your enterprise's decision to enter other EU markets?

~ It would encourage my enterprise to enter other EU markets
~ It would have no significant impact on my enteprise's decision to enter other EU markets
~ It would discourage my enterprise from entering other EU markets

' Do not know
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9. Please estimate the resources you think you would need to invest to comply with a right of withdrawal
for "free" online services.

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off costs: Please indicate the one-off resources you would need to invest to ensure compliance with this new rule. (e.g. checking
compliance with the new rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular costs: Please estimate the resources you would need to invest on a regular basis to comply with this new rule. (e.g. manage

the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for
translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time

One-off costs

Annual regular/running costs
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10. Please estimate the savings for your enterprise of introducing a right of withdrawal for "free" online

services?

You may wish to answer either in staff time or Euros, or both in case you incur staff and other costs.

One-off savings: Please indicate the one-off resources you would save with this new rules (e.g. no longer having to check compliance
with different rules and adjusting business practices as a result (e.g. update your website), costs of legal/technical advice)

Regular savings: Please estimate the regular resources you would save with this new rule. (e.g. manage the updated website)

(Note: Please indicate in working days, with 1 working day equalling 8 hours of staff time. Please do not consider staff time for

translation. If no staff time was involved, indicate ‘0’.)

Working days of staff (full time equivalent)

Amount in EUR

One-off savings

Annual regular/running savings
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11. Please feel free to explain your replies and add any other comment.
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