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«CONTENT MARKETING AND ONLINE CUSTOMER

ENGAGEMENT FOR THE CYPRUS LEGAL SECTOR»
(100% Emxopnynon ano tnv AvAA)

/
Hpepopnvieg Ate€aywyng: 07 & 08/ 12/ 2021
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*To ISpupatikd pépog tov Ekmaidsvtikov lpoypdppatoc, To omoio £xet
Suapkela 14 wpeg, Oa Sie€ay 0l o€ Vo Nuépec.
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Avaykn Kardptiong:

Baoel Tunikwv npolnobécewy, dev ENITPENETAI OTOV KUMPIAKO VOUIKO TOMEA va SlapnuideTal pe kavéva Tpono. Qg
olapnpion opileTal n eni NANpwWN EMNopIki Npowenon (marketing) VOUIKWV UNNPECINV KAl CUYKEKPIMEVWY OIKNYOPIKWV
OIKWV N ETAIPEI®V, NEPIAAUBAVOUEVWV KAl HEMOVWHEVWV OIKNYOPWV.

>€ pIa noyr onou To dIadikTuakd PAPKETIVYK Kal Td PEOA KOIVWVIKNG OIKTUWONG Siadpapatifouv onpavTikd poAo oTnv
EVNUEPWON TOU EUPEWC KOIVOU, N YPAuun META&U Tng Siapnuiong kai Tng npowdnong eival apkeTd AenTh. AkOun, n
KUnpoc iowg BpiokeTal 0 PEIOVEKTIKT) BEON EvavTi AWV XwpwV o1 onoieg dev eMIBAAAOUV NAPOUOIOUC NEPIOPIGHOUG,

Ta diknyopikd ypageia otnv Kunpo dev dUvavtal va dia@nuiouv ayeca Tnv Unap€n kai TIG UMNNPECIEC TOUG OE
OlapNMIOTIKEG MIVAKIOES, dlapnuioelg NEPIOdIKWY, JIadIKTUAKEG JIAPNUICEIG N HECW OXETIKWV £pyaAcinv. Auvavtal va
dlapnuifouv nepieXOUEVO €VOIAPEPOVTOG yid TO €UPU KOIVO, €(POCOV AUTO dev CUVIOTA TNV NPOCGEAKUCN MEAATOV.
MapadeiypaTog xapiv, €av €va SIKNYopIKO YPAPEIO GUVTAEEI EvNHEPWTIKO ApBPOo OXETIKA HE TN PopoAoyia TwV ETAIPEIDV
oTnv Kunpo, enitpéneTal va To npowBei oTo d1adikTuo, KATI To onoio cupBaivel ouyva.

3TNV anoTeAeouaTikn diadikTuakr) Npowdnan cudBarlouv ol €ENG névre PEBODOL:

a. MapkeTivyk nepiexopevou (Content Marketing): Anuioupyia nepiexouévou (apBpa, €1dnosi, odnyoi,
BIvTEOOUVEVTEUEEIC) TO 0OMoio NPOCPEPEl a&ia aTOUG NEAATEC Kal To EUpU KOIVO.

B. BeATioTOMNOINGN ANOTEAEOUATWV O Pnxaveg avalnrnong (Search Engine Optimisation — SEQ): BeATioTonoinon
NEPIEXOUEVOU NPOKEINEVOU VA KATATACOETAl YnAa and Touc aAyopiBoug Twv Pnxavov avaldntnong Twv Google,
Bing k.d.

y. Inbound Marketing: M&Bodol nou anookonoUv oTnv al&non TNG ENICKEWIMOTNTAG TOU IGTOTOMNOU Kal GAAWV
O1adIKTUAK@V KavaAiv Mou XpnoionolouvTal ano Ta SIknyopika ypageia.

0. Tunuartonoinon Tou koivoU (Audience Segmentation): Katdra&n Twv neAatwv, Twv meavav NEAATOV Kal TwV
napanePnovTwy oc XPNAOINEG KATNYOPIEG kal XApa&n oTpatnyikng dlavoung MEPIEXOUEVOU Kal OTPATNYIKNG
d1Gdpaong / dEoPEUONG Pe TouG NeAATeC (customer engagement) yia kGBe Tunua.

€. Miavoun nepiexopévou (Content Distribution): Texvikéc kai epyaleia yia T dilavoury NEPIEXOMEVOU,
nepi\appavopévwy TN d1adpaong oTa HECA KOIVWVIKNAG JIKTUWONG, TwV EVNHEPWTIKWV OEATIWV Kkal Tng eni

NANPwHA dlagnuiong.

To napov oepIvaplo €xel oXedIAOTEN e BACN TOUG NEVTE MIO NAVW AEOVEG Kal OKOMO EXEI TNV UNOGTNPIEN TwV OIKNYOPIKWV
Ypageiwv oTov KaBopiopd Twv OEOVTOANOYIKWV Kal MPAKTIKWV opiwv TnG OIadIkTUaknG npowdnong Kai Tng
01Gdpaong/dEopeuanG Pe Toug NeAdTe (customer engagement) otnv nNpd&n, KaBwG Kal TNG CUMMOPPWONC HE TOV
NEPIOPIOUO TNC dIAPrHIONG Kal PE TO CERATHO TN IBIWTIKOTNTAG TWV KATAVAAWTWYV CUP@Wva PE Tov [evikd Kavoviouo
yia Tnv MNpooTaocia Twv Asdopévav (MTKMA).

e KaTavoouv kai nsplvpa(pouv TOUG VOUIKOUG MEPIOPIOKOUG Kal ToV KWJIKa openq MPAKTIKAG ava@opika Je Tn
dlaPnUIoN VOMIK®V UNNpPeaiwv aTtnv Kunpo

e MEPIYPAPOUV TIG APXEC TNG BEATIOTONOINONG ANOTEAECUATWY OE PNxaveg avalnrTnong (SEO) nepiAappavopévwy
TNG BeATIOTONOINONG ANOTEAEOUATWY O TOMIKEG PNXAVEC avalnTnong, TnG dlaxeipiong AEEewv — KAEIDIWY, TNG
dlaxeipiong Tng yAwooag html kar cuvap®v {NTNHATWY
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e diaTunwvouV TIG apxec Tou Inbound marketing kar Tng diavopung NepIEXOUEVOU, NEPIAQUBAVOUEVOU ToU aywyoU
NWANCEWV, TWV EMAOYWV avalTnong, TwV NPOCKANCEwWY Yia dpAcn Kal AAWV BACIKWV TEXVIKWY

e avaAlouv Tnv €TAIpIKr] TOUC €IKOVA and OIAPOPETIKEG ONTIKEG YWVIEG, NEPIAAKPBAVONEVNC TNG ONTIKAG TWV
neAatwv. AvanpooavatoAiopog kai diagoponoinon Tng dIadIKTUAKNG ETAIPIKNAG TOUG €IKOVAG yia MEAATECG,
EYXWPIOUC Kal JIEBVEIC avTaywVIOTEG

e avanTu&ouv kai va diavépouv neplexopevo: diadikTuaka apdpa, deATia TUNOU Kal ETAIPIKEG AVAPOPEC PE OKOMO
TN BeATiwon Tng diadIkTuaknG diaxeipiong TNG EMNOPIKNAG TAUTOTNTAG Kal TNG d1adpacng HE TOUG NEAATEC

e avTigeTwNi(ouv apvnTIKG OTEPEOTUNA KAl va Oivouv EUPAcn OTNV evioxuaon TV OIadIKTUAK®Y MAEOVEKTNHATWV

e aimiohoyoUv TNV EQApuoyn TUnUartonoinong neAatawv kai d1adikTuakng diaxeipiong agoaiwang NEAATOV

e gmAgyouv Tn Xpnon dwpedv diadikTuakwv epyaleinv, nepihayBavopévwy Twv Google Kewwords, Tool Finder,
Google Analytics, Mailchimp kai dMwv yia Tnv diadikTuakr OIaxeipion TNG @AUNG TNG €IKOvVAG Kal Tou
MNEPIEXOPEVOU

e JIKaloAoyoUV kal va GUUHOP(®VOVTAI HE TIG ANAITACEIC TNG NPooTaciac Tng ISIwTIkOTNTAG aTo JIadikTuo Kal
Tou levikoU Kavoviopou yia Tnv MNpoaoTacia Twv AsSopévwY

e ouvepyalovTal kal va au&avouv To Babud GECPEUONG TOU NPOowIkoU TOUG NPog TNV KaTeuBuvon a&lonoinong

NG YNPIakng TexvoAoyiag

Nepiypa®n Ynown®inv yia TUPPETOXN:
To npoypappa ansuBlveTal oc IBIOKTATEG, SIEUOUVTEG, SIKNYOPOUG, UNEUOUVOUG HAPKETIVYK KAl OTPATYIKOU
OXEJ1a0HOU JIKNYOPIKAOV YPAPEIWV.

Aopn Tou NPoypAPPATOG:

To npoypaupa €ival NPakTikNG GUonG kal nepidaupavel Toco Idpupatikn (14 wpeg) doov kal EvOoenixeipnaoiakn
kaTtapTion. O eknaideuTnc 6a NpayuaTonolnoel ENICKEWN 7 wpWV O KABE CUUKETEXOUTA EMIXEIPNON YIa €EEIDIKEUPEVN
£ni TONou PEAETN kal oulNTNON TWV EQAPHOYWV Nou Ba npénel va AaBouv Xwpa OTn CUYKEKPIKEVN ENIXEIPNON O OXEON
ME TO QVTIKEIUEVO TOU NPOYPAMKATOG,

Ia To CUYKEKPIPEVO EKNAISEUTIKO Npoypappa 0a divovral un nioTonoinUéveg povadeg (CPDs) anod Tov
Maykunpio Aiknyopiko ZUAAoyo yia okonoUg Zuvexi{opevng EnayyeApaTikng Eknaideuong (ZEE),
oUppwva pe Tov Kavoviopo K.A.M. 386/2017.

EknaideuTng:
To ev Aoyw Enmipop@wTiko npdypappa 6a didagel o EEvog epnsipoyvopovac k. Philip Ammerman.

To npoypaupa 6a diegaxdei oTnv AyyAikR YAwooda, OuwG oulnTAoEIG Kal NapePaceic unopolv va yivouv kai otnv
EANviIkn yAwoaoa.

Aikaiopa ZuppeToyxnc: (€1785 + €339.15 @.M.A.)

To npoypaupa €xel eykpiBei anod Tnv Apxn AvanTuéng
AvBpwnivou AuvapikoU (AvAA) wg npoypaupa (wTIKAG
onuaciac. To OegMpivaplo eniopnyeitar  €§’
oAokAfpou and Tnv AvAA Kkal wG €k ToUTou Ogv
undpyel onoladnnoTe OIKOVOUIKN ENIBApUvon yia TIG
enixeIpnosic, eEaipoupévou Tou P.M.A (€339.15).
Na onueiwBei 0TI To ®.M.A. ENICTPEPETAI OTIC ETAIPEIEG
kal OEV anoTeAEI KOGTOG YIa TIG EMIXEIPAOEIC,

AnA®OEIC ZUPPETOXNAG:

MpOKeITal NPAYUATIKA yid HId avenavaAnnTn kai
OIKOVOHIKG  OCUHMEPOUCa  €ukaipia  mnou
nNpooQEpeTal yia avapabuion Twv  Kunpiakwv
Enixelprioewv  a@oU  TO  MpaydaTtikd  KOGTOG
OUMMETOXNG, av Oev UMNPXE N €miXopnynon TNng
Apxnc, Ba nTav Touldyioto €1785 TO GTOHO.

MpoTpénovral  OAeC Ol  EMIXEIPNOEIC  ONWG
eKMETAMNEUBOUV OTO €Makpo Tnv €uKaipia yia
OUMMETOXN OTO €V AOYW Npoypapia.

O1 evdilapepopevol NapakaAoUvTal ONwG CUUNANPWOOUV Tn OGXETIKA ONAWGCN CUUHETOXNC natwvrag EAQ, To

apyoTepo pEXPI TRV AsuTépa 29 NoguBpiou 2021.

NOyw TN KardoTaonq Le 1o Covid-19, 8a Bedaue va oag evnuepwooulEe nwe Ba Tnpnbouv auoTnpd Ta anapaitnTa
HETPA yia TNV fpooTaoia TwV OUUUETEXOVTWV OUUPOVA HE TIC 00nyiec Tou Yroupyeiou Yyeiag. H xprion

MPOOTATEUTIKIIG LIAOKAC EIVAI UMOXPEWTIKT].
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Enionc anaiteitar n karoxrj EITe apvnTIKIIC EpYAoTNPIARTIC EEETAONC 1} EEETAOTIC TAXEIAS QVIXVEUOTIC avTIyovou yid
v aoBevela Tou Covid-19 pe 1 OsiyuaroAnwia va Exel npayuaronomBel EVviog Twv TEAEuTaiwv 72 wpwv, &ITe
moTonoiNTIKO guBoAIaoLioU TouAdyioTov LE TN Mia 0001 Kal VOOUUEVOU OTI EXEI MAPEABsI didoTnua Tpiwv
ELOOUAOWY LIETA TNV NUEPOUNVIA ELPBOAIGOLIOU, EITE MIOTOMOINTIKO AVAppwons ano Tnv acbeveia Tou COVID-19
Kal VOOULIEVOU OTI OEV EXEI NAPEABer didoTnua &1 unvav ano TNV NUEPOUNVIA O&IyaToANWIac e apxikic Toug
BeTikric didyvworg, &iTe Tou Yneiakou [MoTonointikou COVID 1n¢ Eupwnaikiic Evwone (EU Digital Covid
Certificate).

Ma nNepIoooTEPEC NANPOPOPIEC 1} DIEUKPIVICEIC PMOPEITE VA ENIKOIVWVEITE PE TNV Ka. Zwn Migpidou,
AeiToupyo KEBE, ota TnA. 22889746/ 22889840, email: z.pieridou@ccci.org.cy.

Mg ekTipnon,
XpioTog TavreAég
AvarTepog Aeiroupyog KEBE

TPONOI NAHPQMHZ

1. Mg Emitayn oTo ovopa Tou KEBE
2. Katdbeon oToug nio kaTw Aoyaplacioug:

TPAMEZA KYNPOY EAAHNIKH TPANEZA

AP. AOTAPIAZMOY: 0194-12-006537 AP. NOTAPIAZMOY: 121-01-013924-01

IBAN NO.: CY 16 0020 0194 000 000 12 0065 3700 IBAN NO.: CY25005001210001210101392401
BIC: BCYPCY2N BIC: HEBACY2N

3. Méow Tng Ynnpeoiag JCC SMART natwvTag oTov oUvdeopo: https://www.jccsmart.com/e-bill/32522039

To npoypoppo cykpliinxe amo Tnv AvAA. O cmxcIiprioocic now
CUUPETEXOUV BE ERYOIOTOUREVOUS TOUG, OFf ONDIOI IKOVOTIOIoUY xgixn AvanTuEng

AvBpdomivou

O Kprrfpa YNng AVvANL, Ba YUXouUV 1IN OXETIRGS SrIxopynons. Auvautxou

AkoAoubBei To AvaAuTiko Mpoypappa Tou oEPIvapiou.
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ANAAYTIKO NPOrPAMMA
Tuesday 07/12/2021 Content Marketing
08:30 — 08:45(0.25) Registration

08:45 - 09:45(1.00) Rules on Advertising Legal Services
e Review of Cyprus legislation and code of conduct on legal service advertising
e Cyprus cases of advertising versus promotion: what to do / what not to do

09:45 - 11:00(1.25) Principles of Online Content Marketing

e Defining the framework of online marketing e P2P Networks: Facebook, LinkedIn, Twitter
and promotion e Graphic and Image Networks: Pinterest,
e Definition of content marketing Instagram, Picasa
e Understanding customer segmentation e Presentation and Text Sharing: Slideshare,
e Developing compelling and relevant content Scribd
based on customer segmentation e Video Sharing: Youtube, Vimeo
e Choosing a topic / Writing the content / e Google Maps and other applications
Choosing images / Choosing keywords e Discussion/Question

e Using social media for reputation and brand
management and inbound marketing

11:00 - 11:15(0.25) COFFEE BREAK

11:15 -12:45(1.50) Content Marketing Workshop
The morning workshop focusses on defining one news item or article by each participating legal firm.
These will be developed, presented and reviewed. Further work will be done during the Company Visit.

12:45 - 13:45(1.00)  LUNCH

13:45 - 14:45(1.00) Technical Copywriting

e Principles of search engine optimisation (SEO)

e Optimising website pages and content for search

e Using Google Analytics and Google Webmaster to understand current trends
e Using Google Adwords Keyword Tool Finder to select keywords

e (Quantitative and frequency analysis of keywords in text

14:45 - 15:45(1.00) Content Distribution and Marketing

e Maintaining relevance over time e Social Media cross-posting
e Developing an editorial calendar e Blogging and guest blogging
e How to distribute content online ¢ Newsletters (introduction)
e Press Release services e Discussion/Questions

15:45 - 16:00(0.25) COFFEE BREAK

16:00 —17:15(1.25) Content Distribution Workshop
Developing a content distribution plan for each participating legal firm.

a. Further defining online and offline customer e. Defining direct marketing
segments f. Defining social media marketing

b. Determining language and communications g. Linking online and offline marketing,
parameters branding and PR

c. Defining web content h. Defining and measuring results

d. Writing articles and news posts
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Wednesday 08/12/2021 Engagement & Content Distribution
08:30 — 08:45(0.25) Registration

08:45 - 09:45(1.00) Principles of Online Customer Engagement

e The legal brand, online brand value and brand promise

e Online differentiation and specialisation

e Online branding and online public relations

e Online KYC, AML and other due diligence requirements for lawyers and their clients

09:45 - 11:00(1.25) Principles of Newsletter Marketing

e Developing a customer database e Integrating Mailchimp with your newsletter
e Segmenting customers online and offline signup forms on your website
e Managing customer data on Mailchimp e Developing templates
e Gaining permission to market e Developing campaigns
e Complying with GDPR e Monitoring results
e Using Mailchimp with custom fields, tags and e Discussion/Questions
segments

11:00 - 11:15(0.25) COFFEE BREAK

11:15 -12:45(1.50) Newsletter Workshop

The workshop will support each legal firm in setting up a free Mailchimp account, develop a customer
database with custom fields, segments and tags, and upload sample customer information. This will then be
continued in the Company Visit.

12:45 —13:45(1.00) LUNCH

13:45 — 15:45(2.00) Managing Online Promotion and Distribution
e Content distribution principles on Facebook, LinkedIn and Twitter
e Reference to leading Russian and Chinese social media networks
e Facebook and Google Advertising

15:45 - 16:00(1.00) COFFEE BREAK

16:00 — 17:00(1.00) Workshop on Digital Advertising and Promotion
o Workshop on Facebook Advertising

Workshop on Google PPC Advertising

Workshop on Google Branded Advertising

LinkedIn Advertising

17:00 —17:15(0.25) Conclusions and Closing

e The Action Plan for Content Marketing and Customer Engagement
e Defining brand, value and positioning

e Defining online communications and content marketing strategy

e Deciding on sponsored versus free communications

e Results expected

e Risks and final notes

e Discussion

e Training Evaluation
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