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«TECHNICAL CONTENT MARKETING FOR
CONVERSION AND LEAD GENERATION»

03 & 04/ 10/ 2023 — Méyapo «KEBE>», Asukwaia

>Tnv €vrova avtaywvioTikn Oiebvr) ayopd eivar anoAuTtn avaykn va
MMOPECOUV 01 EMIXEIPNOEIC TOU TOMOU KAG va agionoiroouVv To NANPECG
(paocpa Tne d1adIkTuaknc NPoBoAnC, TOCO OTO EEWTEPIKO OO0 KAl OTNV
gyxwpia ayopd. H xpnon Tng yn®iakng diapnuiong kal npowenong Exel
nAéov kaBiepwBei eupewC OCov agopd Tnv nNPoPoAn oTa HEoA
KOIVWVIKNG OIKTUWONG, aANG og O1dpopeg Pnxaveg avalitnong. H
wnoelakn dla@nuion anoTeAei Baoikd PECO JIAadIKTUAKNG MPOROANG,
wOoTO00 Ta NpaydaTika anoteAéopara Tng diagnuiong oto Facebook,
Google kar AAeC NAATQOPPEG pavepwvouv €vTovn diaklpavaon otny
anddoon Twv eNevOUTEWY.

To MapkeTivyk Mepiexopevou (Content Marketing) anoTehei aAAn pia popen diadikTuakng npoBoAng. Eivar pia
MEBOOOC OTPATNYIKOU WAPKETIVYK N OMNoia eNIKEVTPWVETAI TN dnuioupyia kal Tnv diavour NOAUTIMOU, OXETIKOU Kal
OUVEKTIKOU MEPIEXOMEVOU (content) yia Tnv NpogéAkuan Kal Tnv dIaTrpnan evoc capws kabopIoUEVOU KOIVOU — E
anwTEPO OTOXO Va WONOEI TOUG NEAATEG va NpoPouv os KeEpDOPOPEG evEPYEIEG (MY ayopd MPoiovToc, yYPAPEC,
brand awareness). & avTtifeon Pe TNV wngpiakn diapnuion, To JAPKETIVYK NEPIEXOUEVOU NAPEXEI TNV €UKAIPIA TNG
aveu KOOTOUG NPOTEAKUONG SUVNTIKWV NEAATWY, 1Id1aiTEpa PETAEU B2B. AuTo emituyxaveral JEow TnG oUVTA&NG kai
OlavOUNC EEAIPETIKA E0TIAOPEVOU Kal XPAOIHOU NEPIEXOMEVOU TO onoio oXedIAleTal yia eEEIBIKEUPEVO KoIvOo. 'O00
Mnio Xprolho Kai 1I01aiTepo gival To NepIEXOEVO TOGO AUEAVETAI N Avayvwpion Kai N EKTiUNoN Tou Koivou npog TNV
ENIXeipnon kai To €TaIpiko brand.

2TOXOZ NPOrPAMMATOZ

To €nIHOPPWTIKO NPOypaupa €xel oxedlaoTel e BAon TIC AVAYKEG TWV ENIXEIPNOEWY KAl Opyaviopumv nou 6a
nBekav va epapuooouv pia ahkn €Eunvn pop@r diadikTuaknc NpoBoAnG. Katd Tn didpkeia Tou osyivapiou, 6a
akoAouBnBsi ouykekpiPEvn peBodoAoyia kal MPOCEyyion ME TNV XpRon Owpedv JIadIKTUAGK®Y E£PYaAEiwv
oupnepiAauBavopévwv: SEM Rush, Mailchimp, Google Analytics yia npoxwpnuévoug, Google Adwords Keyword
Tool Finder, Google Search Console, Advance Facebook Advertising k.a. To npoypapua napoAo nou divel Eupaon
O€ TEXVIKA PETA Kal HeBOdOUG dev NpoanaiTei EEIDIKEUPEVEC YVWOEIC and TOUG OUMHETEXOVTEG.

Me TnV OAOKANP®WON TOU NPOoypPaNHaAToG o1 KaTtapTI{OHEVOI HETAEU
aAAwv Oa gival o€ 0€on va:

e MEPIYPAPOUV Kal avayvwpilouv Ta oPEAN TNG EVOOETAIPIKNG OTPATNYIKNAC HAPKETIVYK TEXVIKOU NEPIEXOUEVOU WG
ONUavTika oToixeia Tou dIadIkTuakoU HPAPKETIVYK, NMEPINAPBAVOUEVOU TOU MPoadiopioUoU TwV OTOXWV, TWV
EI0POWV TWV EKPOWV, TWV NOPWV KAl TWV AVANEVOUEVWV ANOTEAEOUATWY PETATPONNG (conversion results).

e JIATUNWVOUV TIC APXEC OTIC OMoieC aTNPICETAl TO PAPKETIVYK NEPIEXOUEVOU.
nepypagpouv Tnv Yebodoloyia Kal TIG TEXVIKEC MOU AKOAOUBEI TO HAPKETIVYK NEPIEXOUEVOU.
opyavawvouv Kal axedialouv €TROIOUG, TPIKNVIAIOUG Kal PNvIQioug OTOXOUC Yia TO JIadIKTUAKO TOUC HAPKETIVYK
EVTOC TOU eUpUTEPOU NPoUnoAoyIoPoU Kal NAQICioU PAPKETIVYK Kal NWANCEWV.

e JlevepyoUv avaluon TnG KaTAoTACNC TOU avTaywviopoU O OXEON WE TIC UMNPETIEC TOUC, TIC UNNPETIEC TWV
avTaywvioToV Kal TWV KaTavaAwT®V NPOKEINEVOU VA OpYyavwOoouv TNV OTPATNYIKN MAPKETIVYK NEPIEXOUEVOU
TOUG,.

e guvepyalovTal kaAUTepa Kal va au&avouv Tov BaBud dECPEUONG TOU NPOCWIKO TOUG NPOC TNV kaTeuduvan
a&onoinong Tou PAPKETIVYK TEXVIKOU MEPIEXOUEVOU.
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MANPOWYOPIEG KaI KOOTOG

Hpepopnvieg AicEaywyng: Tpitn 03/10/2023 kai Tetaptn 04/10/2023
Xwpog Aie§aymyng: Méyapo «KEBE», Acukwaoia

'‘Qpec AiIdaokaliag: 08:45 — 17:00

Aiapkeia IdpupaTikoU Mépoug: 14 wpec kal Ba die€ayBei os 2 NUEPEC

Aiapkeia Evdoenixeipnoiakol Mépoug: Eniokewn Tou eknaideuTn didpkeiag entd (7) wpwv o€ KAbe
OUMMETEXOUDA €Talpeia, yia €EEIDIKEUPEVN €Nni TONOU PEAETN Kal oulNTNON TWV EQApHoymv nou Ba npénel va
AABOUV XWPA OTN CUYKEKPIPEVN EMIXEIPNON GE OXEOT WE TO AVTIKEIUEVO TOU NPOYPAPHATOC.

Fwooa AiIdackaAiag: To npdypappa 6a die€axbei aTnv AyyAikn yAwoaa, OJwe culnThOoEIC kal NApEPPATEIG
pnopouv va yivouv kai otnv EAAnvIkn yAwooa.

KooTog ZuppeToxnG pera Tnv emxopnynon: €339.15 (uovo to ®.M.A avda cuppsTéyovTa)
KdoTog npoypayuaToc: €1785 + €339.15 .M.A. 100% Enixopriynon and AvAA - €1785

To npoypappa €xer eykpiBei anod Tnv Apxn AvanTtuéng AvBpwnivou AuvapikoU w¢ npoypauua {wTikng onpaociac.

To npoypappa enixopnyeital €€’ oAokAnpou ano Tnv AvAA Kdl ®G €K TOUTOU Jev undpyel onoiadnnoTe
OIKOVOHIKI ENIBApUVeoN yia TIG ENIXEIPAOEIS / opyaviopouc, sEaipoupsvou Tou ®.M.A. (€339.15).
Na onpeiwBei 6T kal To @.MN.A. ENICTPEPETAI OTIC ETAIPEIEG KAl Oev anoTeAEI KOOTOC yIa TIG ENIXEIPAOEIC.

To npdypappa eykpibnke ané v AvAA w¢ ZwTikA¢ Znpaciag. O1
STIXEIPAOEIC/OPYAVIOHOI TTIOU CUPHETEXOUV HE EPYOSOTOUNEVOUG

TOUG, OI OTToiol IKavormoloUv Ti¢ mpoimofsacic Tng AvAA, 6a
TUXOUV TNG OXETIKAC EMXOPNYNONC.

Mepiypapn Ynowyn@iwv

To npoypappa ansublvetal oe IBIOKTATEG, FevikoUG AluBUVTEG kal unglBuvoug MAnPoPopIKNG,
MapkeTivyk, NMwANcewv kai ZTPATnyikou ZXedIa0H0U ENIXEIPNOEWV/ OPYAVICH®V.

Exknaidsutng NMpoypapparog

To npoypappa Ba 0i1dagel o &vog euneipoyvopovac K. Philip Ammerman. O Philip sival
enixelpnuaTiac kar enevOuTIKOG oUMBouAoG and To 1993. 'Exel OUUPOUAEWEI VEOPUEIG
EMIXEIPNOEIC, €NEVOUTEC Kal ENIXEIPNOEIC OXETIKA WE TNV WnQIakr HETACXNMATIONO, TN
OleBvonoinon kai Tnv avanTuén Pe yvopova Tic enevouaelg. O1 eEsdIKelTEIC TOU NepIANaPBAvouv
Tnv anotiynon (valuation) kai avanTu€n Texvoloyikwv startups kabwg kai Tn Olaxeipion
wnelakoU £pyou (project management), To wn®Iakd HAPKETIVYK, TNV avanTuén DeepTech, Tov
€Navaoxediaouo  EMIXEIPNUATIKOV — IadIkaoiwv, Tn XPNHUATOOIKOVOUIKN  HovTeAonoinon
(financial modelling), Tnv avdhuon kivdUvou (risk analysis) kai Tn Ofouca enpéleia
(due diligence). O Philip eivar eknaideutrnig Tou KEBE yia 24 kai nAéov Xpovia Kal €xel
napouocidoel 6Aa autd Ta xpdvia OekAdEG ENIMOPPWTIKA NpoypdupaTa {wTIKNAG anuaaciag eniyopnyoUpeva anod tny
AVAA. Eival eniong ouyBouioc otnv Eupwnaikny EmiTponr), oto Mpoypaupa Horizon, og 81Gpopouc opyaviopoUug
NG EE, og diebveig Tpaneleg avanTuing, kabwg kal enevOuTIKA KEPAAaia.
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AnA®OEIC ZUHPHETOXNG

O1 evlIa@epOpEVOl NApakalouvTal Onwe CUUNANPWOOUV NAEKTPOVIKA T OXETIKI ONAWGCN CUMKETOXNG NATWVTAG
EAQ TO apyOTepO HEXPI TN AsuTépa 25 SenTeuBpiou 2023,

H npakTikn ¢Uon kai o TUNOC ToU NPOYPANKATOG BETOUV NEPIOPICHOUG OTOV APIBHO TWV CUHUETOXWY,
yI' auTo ol aItnoelg Ba yivovTal OekTEC Ye ogIpd NpoTEPaIOTNTAG.

ZnuavTikg: Mépav TNG NAEKTPOVIKAG ONAWONG CUMKETOXNG Nou Ba cupnAnpwoeTe yia To KEBE, yia va BswpeiTal
£yKUpN N eyypa®n oac aAAd Kal yia va PropeiTe va napakoAouBroETe To OEIVApIO, nepinou pia Bdouada npiv
TNV nuepopnvia Jle€aywync Tou oedivapiou, Ba anooTahoUv OTIG OUMHETEXOUCEC ETAIPEIEC NEPIOCOTEPEC
nAnpo®opieg kabwg kal 0 apIBUOG EPApUOYNG TOU NPOYPANATOG TOV ONoio Ba XpNOIKONOINCETE YIA va KAVETE TNV
EYYPAPN 0ag OTO OEUIVAPIO KAl MECW TNG WNPIAKAG NAATOpPag «EPMHZ»,

Ma nepioodTEPEG NANPOPOPIEC I DIEUKPIVIOEIG UNOPEITE VA EMIKOIVWVEITE JE TNV KA. Zwn Miepidou, Asitoupyo KEBE,
ota TnA. 22889746/ 22889715, email: z.pieridou@ccci.org.cy.

Mg ekTipnon,
XpioToc TavTeAég
AvTEPOC ASITOUPYOC

FENIKH ZHMEIQZH:
Ol eniXeIprosIC/opyaviayoi Nou eniBUPOUV va GUPHETEXOUV O EMNHOPQPWTIKA NPoypAupaTa enixopnynuéva
anod v AVAA, £av dev TO éxouv non kavel, 6a Npénel anapaITATWE va NPOXWPrO0oUV APETd KE ThV
EYYPAPN TOUG OTN l|JI1(|)IOKI1 nAatpoppa «EPMHZ» (https://ermis.anad.org.cy/ ):

1. Eyypa®r unoyn®iwv yia CUUHETOXN OTO INTPWOo TNG AVAA w¢ pUOIKA Npocwna.

2. Eyypaon eTaipeiag oTo unTpwo TnNG AVAA WG VOUIKO NpOawno.

3. YnoBoAr aimuaTog Taipeiac yia Tnv anokTnon Tou poAou «EpyodoTnc».

4, >0vdeon unoyn®iwv yia CUPHETOXN ME TOV £pyodOTn TOUG, HE KWOIKO £E0U0I0d0TNONG NOU TOUG

Napexel o epyodoTnC.

H nio navw diadikaaia eyypagng Tng nixeipnong/opyaviopoU w¢ NOopIko Npoowno, kKabwe kal Twv Puaikmv
npoownwv aTov «EPMH» yiveTal ydvo pia eopa.

Tponoi NMAnpwUNG

1. Me Emitayny oTo 6voua Tou KEBE

2. Katabeon oTouc nio Katw Aoyapiacuouc:

TPAMEZA KYNPOY EAAHNIKH TPAMNEZA

AP. AOr'APIAZMOY: 0194-12-006537 AP. AOTAPIAZMOY: 121-01-013924-01

IBAN NO.: CY 16 0020 0194 000 000 12 0065 3700 IBAN NO.: CY25005001210001210101392401
BIC: BCYPCY2N BIC: HEBACY2N

3. Meow Tng Ynnpeoiag JCC SMART natwvtag otov ouvdeapo: https://www.jccsmart.com/e-
bill/32522039

*H nAnpwun ye YeTpnta eV viveTal anodekTr), oUUPWVA UE TOUG KAVOVIOUoUC TNG AVAA.
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ANAAYTIKO NPOrPAMMA
TUESDAY 03/10/2023

08:30 — 08:45 Registration

08:45 — 10:00 Introduction to Technical Content Marketing

This module provides a brief introduction to technical content marketing, explaining foundational concepts of
content marketing and how this inter-relates to digital marketing strategy. Emphasis is provided on taking an
integrated approach to technical content marketing and assuring adequate resources for this commensurate to
the conversion challenges identified.

e The online conversion cycle — the online linear sales funnel — the iterative sales funnel

e Defining digital marketing strategy: audience definition and targeting

e Defining digital marketing strategy: content development and distribution

e Defining digital marketing strategy: channels, budgets and ROI

e How Return on Investment (ROI) works: Traffic > Conversions > Sales

e Case studies of successful content marketing

10:00 — 11:00 Technical Content Marketing: Audience Definition
This module begins with the market: the definition of audiences that each Cypriot enterprise will market
towards. Each enterprise will have multiple audiences. Some will depend on their B2B, B2C, or B2B2C sales
model. Demographic and purchase behaviour also play an important role.
e Identifying and defining customer audiences using different data sources:
o Own sales data and tacit knowledge on customers: use your internal data and customer understanding
to define the audience
o Review previous advertising campaigns or other promotional campaigns for audience insights
o Use social media to define custom audiences and then lookalike audiences.
e Segmenting (defining) audiences by different factors:
o Purchase behaviour, including price and special offer sensitivity
o Demographic data, including gender, age and socio-economic status
o Affinity and aspirational marketing hypotheses, including brand awareness
o Competitor observation
e Using the Facebook Audience Network; Google Mirror Network
e Workshop: Defining five key audience segments for each enterprise
e Workshop: Assessing audience motivations and value

11:00 — 11:15 Morning Coffee Break

11:15 — 13:00 Content Marketing Products and Audience Tailoring

This module defines and demonstrates different content marketing products in light of different audiences. It
requires each enterprise to make assumptions about the wants and needs of each audience in terms of content
marketing products, channels and messages.

Written content for passive search (e.g. references, testimonials)

Written content for active distribution (e.g. news, articles)

Written content for advertising and press releases (advertising messages and keywords)

Written content for free distribution via social media and other websites

Infographics, photos, and other media

Video content for free distribution

Video content for sponsored distribution

Deciding on content distribution frequency and scheduling: editorial calendars and services
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o Deciding on content distribution channels
Case Studies and Samples of News, Articles, Reports, Video Content from different segments

13:00 — 13:45 Lunch Break

13:45 — 14:30 Workshop: Drafting a News Article

In this module, each participating company will be asked to draft a news article. A 10-minute introduction will
show the structure of a news article (or press release), comprising:

e Title (simple, with active verb)

e Summary

e Dateline

e Intro Paragraph

e News Body (4-5 paras)
e Closing Paragraph

e Contact Information

The companies will follow a strategic process for:

e Determining which corporate priority to write for

e Determining which audience to write for

e Determining which Call to Action or audience need to write for.

14:30 — 15:30 On-Page Search Engine Optimisation (SEQ)

This module introduces the all-important component of search engine optimization, or the process of optimizing
websites for high search engine rankings. We will start with on-page SEO, which refers to the actions taken on
the website for better SEO results.

e Principles of search engine optimisation (SEQ) — focus on Google Search

e Keyword selection and placement using Frequency-Prominence- Proximity-Density

e Article length

e Links within the website

e Headings and Title Tags

e Frequent content updates

e Domain name, domain age, registration, URLs and keywords

e Optimising using photos, ALT tags, and PDF attachments

e Google core web vital statistics: page loading time, mobile friendliness, etc.

e Schema and mark-up, including Google Tag Manager

15:30 — 15:45 Afternoon Coffee Break

15:45 — 16:15 Workshop: Using Google Keyword Tool Finder
We will use the free Google Keyword Tool Finder as a means of researching keywords and related keywords. We
will then implement a short keyword frequency demonstration

16:15 — 16:45 Workshop: Using Google Search Console

Google Search Console is a free technical management tool by Google which any company can use. We will
spend 30 minutes reviewing Search Console and showing how to:

e Develop a sitemap

e Demand indexing of certain pages

e Review Core Web Vital metrics such as loading time, page errors, and more

16:45 — 17:00 Discussion and Closing
We will conclude the day’s training with reflection and discussion on the content taught and its relevance and
challenges with implementation.
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WEDNESDAY 04/10/2023

08:30 — 08:45 Registration

08:45 — 09:45 Principles of Off-Page SEO

In this module, we look at the principles of off-page SEO: the tools and techniques that support your search
engine ranking not on your website, but on other websites.

e Content Posting on other Websites / Backlinking

e Domain Authority

e Traffic

e Google My Business

o Developing Website Ecosystems

e Other Off-Page Tools and Tactics

09:45 — 10:45 Workshop: Optimising a News Article

In this Workshop, we return to the news item created in yesterday’s workshop. Each company will optimize the
article based on the on-page SEO tactics discussed in yesterday’s session. Each company will then define a plan
for distributing the news article to the widest but most targeted network of audiences and discuss the off-page
SEO impact of this.

10:45 — 11:00 Content Distribution Strategy

This module is an introduction to content distribution strategy. It provides an overview for the distribution
methods discussed, and will be followed by detailed modules for each component.

a. Social Media Distribution Strategy

b. Advertising Distribution Strategy

c. Influencer Distribution Strategy

11:00 —11:15 Morning Coffee Break

11:15 — 13:00 Social Media Distribution Strategy

This module explores how to create and / or post content on popular social media channels including Facebook,
LinkedIn, Twitter, Instagram, Youtube and TikTok. Some of the specific channels and sub-channels we will look
at include:

e LinkedIn News/Posts vs Articles

e LinkedIn Profile and Page Completion

e Facebook Individual Profiles versus Pages

e Facebook Stories

e Twitter ALT tags

e Posting on third-party services such as Wikipedia, Medium

The content will include:
e Personal versus enterprise branding using content marketing in social media

e Understanding and selecting the social media ecosystem in terms of audiences, engagement, weekly posting
frequency and time of the post/s

e Free posting on your page / profile / channel / stream

e Free posting in groups

e SEO of posting and graphic materials

e Generating transcripts for videos (SEO for videos)

e Managing multilingual posting
e Content recycling; repeat posting; building up to an event posting
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13:00 — 13:45 Lunch Break

13:45 — 14:45 Advertising Distribution Strategy

This module explains how to use various advertising channels to distribute paid content. The advertising
interfaces of the following platforms will be reviewed.

e Facebook Advertising

e Google PPC Advertising
e Google Display Advertising
e LinkedIn Advertising

14:45 - 15:30 Other Content Distribution Methods
This module will review other methods of distributing content.
e Email Newsletters

e Press Releases (paid)
e Referror and Influencer Marketing

15:30 — 15:45 Afternoon Coffee Break

15:45 — 16:15 Workshop on Advanced Google Analytics

This module outlines the advanced functionality of Google Analytics. This is used as a “reality check” and
incoming traffic confirmation for any paid services, such as traffic advertisements on Google.

e Custom Dashboard Configuration, including Advanced Views, Custom Filters and Custom Metrics using Google

Analytics
e Event tracking and user behaviour
¢ Understanding and managing the Bounce Rate
e Understanding incoming traffic by source, type, keyword, incoming and outbound page
e Remarketing and Dynamic Remarketing

16:15 — 16:45 Workshop on SEMRush

SEMRush is one of the most advanced platforms available for search engine marketing and optimization. This
company integrates decades of research in terms of search engine optimization and offers advanced
functionalities We will review the options offered on this platform as a complement to the free, Google Analytics
and Google Search Console. It is important to note that SEMRush has a freemium model, and thus many key
features, including an advanced site diagnostic, are available for free.

e Keyword Analysis and Research

e Domain Authority

e Competitor Analysis

e Content Marketing, including Optimisation and Analytics
e Page Ranking

e Internal and External Links

e Core Web Vital Site Audit

e Crawlability

e Speed & Performance

16:45 — 17:00 Conclusions and Closing

Developing an Action Plan for Technical Content Marketing Tracking total effort, total return and ROI of
Technical Content Marketing

Risks and final notes
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«TECHNICAL CONTENT MARKETING FOR
CONVERSION AND LEAD GENERATION»

03 & 04/ 10/ 2023 —«CCCI» Premises, Nicosia

In the highly competitive international market, it is necessary for the
Cypriot companies to be able to take advantage of the full range of
online promotions, both abroad and domestically. The use of digital
advertising and promotion has now become widely established in
terms of visibility on social media and across various search engines.
Digital advertising is a key medium for online promotion, but the actual
results of advertising on Facebook, Google, and other platforms show
a strong variation in return on investment.

Content Marketing is another form of online promotion. It is a strategic
marketing method that focuses on creating and distributing valuable,
relevant, and coherent content to attract and retain a clearly defined audience — with the ultimate goal of pushing
customers to take profitable actions (eg product purchases, registrations, brand awareness). Unlike digital
advertising, content marketing provides the opportunity to attract potential customers at no cost, particularly
among B2B. This is achieved through the compilation and distribution of highly focused and useful content
designed for specialized audiences. The more useful and special the content, the greater the recognition and
appreciation of the audience towards the business and the corporate brand.

PROGRAM OBJECTIVE

The training program has been designed based on the needs of the companies and organizations that would
like to implement another smart form of online promotion. During the seminar, a specific methodology and
approach will be followed using free online tools including SEM Rush, Mailchimp, Google Analytics for Advanced,
Google Adwords Keyword Tool Finder, Google Search Console, Advance Facebook Advertising, etc. Although
the program emphasizes technical means and methods, it does not require specialized knowledge from
participants.

Upon completion of the program, the participants will be able to:

e describe and recognize the benefits of the in-company technical content marketing strategy as important
elements of online marketing, including the identification of objectives, inputs, outputs, resources and
expected conversion results.

e express the principles on which content marketing is based.

e describe the methodology and techniques followed by the content marketing.

e organize and plan annual, quarterly, and monthly targets for their online marketing within the broader
marketing and sales budget and framework.

e carry out an analysis of the competitive situation in relation to their services, the services of competitors and
consumers in order to organize their content marketing strategy.

¢ collaborate better and increase the degree of commitment of their staff towards the utilization of the technical
content marketing.
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Information and Participation Cost

Seminar Delivery Dates: Tuesday 03/10/2023 and Wednesday 04/10/2023

City and Venue: «CCCI» Premises, Nicosia

Hours: 08:45 — 17:00

Duration of Institutional Part: 14 hours. The seminar will be held in two (2) days.

Duration of the In-house Part: A seven (7) hour visit by the trainer to each participating company, for a

specialized on-site study and discussion of the applications that should take place in the specific company in relation
to the subject of the program.

Language: English
Discussions and interventions can also be done in the Greek language.

Participation Final Cost (after the subsidy): €339.15 (only the V.A.T per participant)
Programme Cost: €1785 + €339.15V.A.-T. HRDA Subsidy > €1785

The training program has been approved by the Human Resource Development Authority (HRDA) as a vital
importance seminar. The program is entirely subsidized by the HRDA and therefore there is no
financial burden for businesses / organizations, excluding the VAT (€339.15).

It should be noted that the VAT it is returned to the companies and is not a cost to the businesses.

The programme has been approved by the HRDA as Vital Impor-

tance. Enterprises/organisations participating with their employees
who satisfy HRDA's criteria, are entitled to subsidy.

Description of Participants

This program is addressed to Owners, General Managers, and officers of Information Technology,
Marketing, Sales, and Strategic Planning of companies / organizations.

Trainer

The trainer of the program is Mr. Philip Ammerman. Philip is a consultant, entrepreneur and
investment advisor who has advised start-ups, investors and enterprises on digital
transformation, internationalisation, and investment-led growth since 1993. His specialisation
include the valuation and the development of tech startups as well as the digital project
management, the digital marketing, the DeepTech development, the business process re-
engineering, the financial modelling, the risk analysis and the due diligence. Philip has been a
CCCI trainer for over 24 years and he has presented over the years dozens of vital importance
seminars subsidized by the HRDA. He is also a consultant for the European Commission, the
Horizon Programme, various EU Agencies and International Development Banks as well as
investment funds and venture capital firms.
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Participation

Interested parties are kindly requested to fill in the relevant online participation form by clicking HERE no later
than Monday 25 September 2023.

The practical nature and type of the program place restrictions on the number of participants,
so applications will be accepted in order of priority.

Important: In addition to the electronic participation that you will fill in for the CCCI, in order for your registration
to be considered valid and for you to be able to attend the seminar, more information as well as the programme
number, that you will use to register for the seminar through the "ERMIS" digital platform, will be sent to all the
participating companies, about a week before the date of the seminar.

For further information or clarifications, please contact Ms. Zoe Pieridou, CCCI Officer, tel: 22889746/15, email:
z.pieridou@ccci.org.cy.

Yours sincerely,
Christos Tanteles
Senior Officer

GENERAL NOTE: Companies/organizations that would like to participate in training programmes sponsored by
HRDA should proceed immediately by registering on the "ERMIS" digital platform (https://ermis.anad .org
.cy/#/front):

1. Registration of participants as natural persons.

2. Registration of a company as a legal entity.

3. Submit a company's request to obtain the "Employer" role.

4. Connecting participants with their company, with an authorization code provided by the company as "Employer".
The above procedure is done only once.

For more information/clarifications, contact the HRDA, tel. 22390300 (ext. 2).

Payment Methods

1. By cheque in the name of the CCCI
2. Deposit to the following accounts:

BANK OF CYPRUS HELLENIC BANK

ACCOUNT NO: 0194-12-006537 ACCOUNT NO: 121-01-013924-01

IBAN NO.: CY 16 0020 0194 000 000 12 0065 3700 IBAN NO.: CY25005001210001210101392401
BIC: BCYPCY2N BIC: HEBACY2N

3. Through the JCC SMART Service by clicking on the link: https://www.jccsmart.com/e-bill/32522039
*Cash payments are not accepted, in accordance with the HRDA regulations.
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SEMINAR PROGRAM
TUESDAY 03/10/2023

08:30 — 08:45 Registration

08:45 — 10:00 Introduction to Technical Content Marketing

This module provides a brief introduction to technical content marketing, explaining foundational concepts of
content marketing and how this inter-relates to digital marketing strategy. Emphasis is provided on taking an
integrated approach to technical content marketing and assuring adequate resources for this commensurate to the
conversion challenges identified.

e The online conversion cycle — the online linear sales funnel — the iterative sales funnel

e Defining digital marketing strategy: audience definition and targeting

e Defining digital marketing strategy: content development and distribution

e Defining digital marketing strategy: channels, budgets and ROI

e How Return on Investment (ROI) works: Traffic > Conversions > Sales

e Case studies of successful content marketing

10:00 — 11:00 Technical Content Marketing: Audience Definition
This module begins with the market: the definition of audiences that each Cypriot enterprise will market towards.
Each enterprise will have multiple audiences. Some will depend on their B2B, B2C, or B2B2C sales model.
Demographic and purchase behaviour also play an important role.
o Identifying and defining customer audiences using different data sources:
o Own sales data and tacit knowledge on customers: use your internal data and customer understanding
to define the audience
o Review previous advertising campaigns or other promotional campaigns for audience insights
o Use social media to define custom audiences and then lookalike audiences.
e Segmenting (defining) audiences by different factors:
o Purchase behaviour, including price and special offer sensitivity
o Demographic data, including gender, age and socio-economic status
o Affinity and aspirational marketing hypotheses, including brand awareness
o Competitor observation
e Using the Facebook Audience Network; Google Mirror Network
e Workshop: Defining five key audience segments for each enterprise
e Workshop: Assessing audience motivations and value

11:00 — 11:15 Morning Coffee Break

11:15 — 13:00 Content Marketing Products and Audience Tailoring

This module defines and demonstrates different content marketing products in light of different audiences. It
requires each enterprise to make assumptions about the wants and needs of each audience in terms of content
marketing products, channels and messages.

e Written content for passive search (e.g. references, testimonials)

e Written content for active distribution (e.g. news, articles)

e Written content for advertising and press releases (advertising messages and keywords)

e Written content for free distribution via social media and other websites

e Infographics, photos, and other media

e Video content for free distribution

e Video content for sponsored distribution

o Deciding on content distribution frequency and scheduling: editorial calendars and services
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e Deciding on content distribution channels
Case Studies and Samples of News, Articles, Reports, Video Content from different segments

13:00 — 13:45 Lunch Break

13:45 — 14:30 Workshop: Drafting a News Article

In this module, each participating company will be asked to draft a news article. A 10-minute introduction will show
the structure of a news article (or press release), comprising:

e Title (simple, with active verb)

e Summary

e Dateline

e Intro Paragraph

¢ News Body (4-5 paras)

e Closing Paragraph

e Contact Information

The companies will follow a strategic process for:

e Determining which corporate priority to write for

e Determining which audience to write for

e Determining which Call to Action or audience need to write for.

14:30 — 15:30 On-Page Search Engine Optimisation (SEO)

This module introduces the all-important component of search engine optimization, or the process of optimizing
websites for high search engine rankings. We will start with on-page SEO, which refers to the actions taken on the
website for better SEO results.

e Principles of search engine optimisation (SEO) — focus on Google Search

e Keyword selection and placement using Frequency-Prominence- Proximity-Density

e Article length

e Links within the website

e Headings and Title Tags

e Frequent content updates

e Domain name, domain age, registration, URLs and keywords

e Optimising using photos, ALT tags, and PDF attachments

e Google core web vital statistics: page loading time, mobile friendliness, etc.

e Schema and mark-up, including Google Tag Manager

15:30 — 15:45 Afternoon Coffee Break

15:45 — 16:15 Workshop: Using Google Keyword Tool Finder
We will use the free Google Keyword Tool Finder as a means of researching keywords and related keywords. We
will then implement a short keyword frequency demonstration

16:15 — 16:45 Workshop: Using Google Search Console

Google Search Console is a free technical management tool by Google which any company can use. We will spend
30 minutes reviewing Search Console and showing how to:

e Develop a sitemap

e Demand indexing of certain pages

e Review Core Web Vital metrics such as loading time, page errors, and more
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16:45 — 17:00 Discussion and Closing
We will conclude the day’s training with reflection and discussion on the content taught and its relevance and
challenges with implementation.

WEDNESDAY 04/10/2023
08:30 — 08:45 Registration

08:45 — 09:45 Principles of Off-Page SEQ

In this module, we look at the principles of off-page SEO: the tools and techniques that support your search engine
ranking not on your website, but on other websites.

e Content Posting on other Websites / Backlinking

e Domain Authority

e Traffic

¢ Google My Business

e Developing Website Ecosystems
e Other Off-Page Tools and Tactics

09:45 — 10:45 Workshop: Optimising a News Article

In this Workshop, we return to the news item created in yesterday’s workshop. Each company will optimize the
article based on the on-page SEO tactics discussed in yesterday’s session. Each company will then define a plan for
distributing the news article to the widest but most targeted network of audiences and discuss the off-page SEO
impact of this.

10:45 — 11:00 Content Distribution Strategy

This module is an introduction to content distribution strategy. It provides an overview for the distribution methods
discussed, and will be followed by detailed modules for each component.

e Social Media Distribution Strategy

e Advertising Distribution Strategy

e Influencer Distribution Strategy

11:00 — 11:15 Morning Coffee Break

11:15 — 13:00 Social Media Distribution Strategy

This module explores how to create and / or post content on popular social media channels including Facebook,
LinkedIn, Twitter, Instagram, Youtube and TikTok. Some of the specific channels and sub-channels we will look at
include:

e LinkedIn News/Posts vs Articles

e LinkedIn Profile and Page Completion

e Facebook Individual Profiles versus Pages

e Facebook Stories

e Twitter ALT tags

e Posting on third-party services such as Wikipedia, Medium

The content will include:
e Personal versus enterprise branding using content marketing in social media

e Understanding and selecting the social media ecosystem in terms of audiences, engagement, weekly posting
frequency and time of the post/s

e Free posting on your page / profile / channel / stream

e Free posting in groups

e SEO of posting and graphic materials

e Generating transcripts for videos (SEO for videos)
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e Managing multilingual posting
e Content recycling; repeat posting; building up to an event posting

13:00 — 13:45 Lunch Break

13:45 — 14:45 Advertising Distribution Strategy

This module explains how to use various advertising channels to distribute paid content. The advertising interfaces
of the following platforms will be reviewed.

e Facebook Advertising

e Google PPC Advertising
e Google Display Advertising
e LinkedIn Advertising

14:45 - 15:30 Other Content Distribution Methods
This module will review other methods of distributing content.
e Email Newsletters

e Press Releases (paid)
e Referror and Influencer Marketing

15:30 — 15:45 Afternoon Coffee Break

15:45 — 16:15 Workshop on Advanced Google Analytics

This module outlines the advanced functionality of Google Analytics. This is used as a “reality check” and incoming
traffic confirmation for any paid services, such as traffic advertisements on Google.

e Custom Dashboard Configuration, including Advanced Views, Custom Filters and Custom Metrics using Google

Analytics
e Event tracking and user behaviour
¢ Understanding and managing the Bounce Rate
e Understanding incoming traffic by source, type, keyword, incoming and outbound page
e Remarketing and Dynamic Remarketing

16:15 — 16:45 Workshop on SEMRush

SEMRush is one of the most advanced platforms available for search engine marketing and optimization. This
company integrates decades of research in terms of search engine optimization and offers advanced functionalities
We will review the options offered on this platform as a complement to the free, Google Analytics and Google
Search Console. It is important to note that SEMRush has a freemium model, and thus many key features, including
an advanced site diagnostic, are available for free.

e Keyword Analysis and Research

e Domain Authority

e Competitor Analysis

e Content Marketing, including Optimisation and Analytics
e Page Ranking

e Internal and External Links

e Core Web Vital Site Audit

e Crawlability

e Speed & Performance

16:45 — 17:00 Conclusions and Closing

Developing an Action Plan for Technical Content Marketing

Tracking total effort, total return and ROI of Technical Content Marketing
Risks and final notes
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